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UniCentre Food Court
offers a range of meal
options including a
Burger Bar, Self Serve
Fresh Food and Asian
and South East Asian
cuisine. Students and
staff can find value for
money and variety in a
modern dining facility
every day of the week.
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introduction
we are an essential
service to the
University and add
value to the
Wollongong
experience.
the vision of the UniCentre is to be
recognised as the leading campus
service provider and an integral part
of the University of Wollongong
organisational structure
Board of Directors
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the board
the committees
finance/administrative 
children’s services 
centre for student development 
shoalhaven campus 
the general manager
the organisation
the mission of 
the UniCentre is 
to complement the
academic activities
of the University by
providing relevant
products,  services
and facilities to
meet the diverse
social and cultural
needs of the
University
population and to
develop a sense 
of community
board of directors
David Rome
BSc(Hons), MSc, FAICD 
Executive Chair
Vice Principal (Administration) UOW
Director since: January 1998
Prior to joining the University in 1996,
David was General Manager, DAS
Support Services, a commercial
business unit within the federal public
sector. He has also held positions with
British Petroleum, the Department of
Foreign Affairs, Commonwealth
Ombudsman, Department of National
Development and Energy and
Murdoch University.
Bryce Fraser
RFD, ED, BA, FAIM, FAICD(dip), MACS
Director since: January 1998
A Fellow of both the Australian Institute
of Management and the Australian
Institute of Company Directors, Bryce
is also a member of the Australian
Computer Society. Until October 2002,
Bryce was CEO of the Australian Health
Management Group, which manages 
a number of health insurance products,
the largest of which is the Government
Employees Health Fund. The eighth
largest fund in the country, the AHMG
manages over 200,000 people. Bryce
entered the private health fund industry
in 1986 after eight years in local
government and a prior career in the
steel industry as a computer and
management services professional. In
December 2002, Bryce was admitted
as a Fellow of the University.
Steve Gower
BSc(Hons), PhD, GAIP Senior Research Fellow
Director since: August 2001
Steve is currently employed as a Senior
Research Fellow within the School of
Electrical, Computer &
Telecommunications Engineering and 
is the principal liaison between the
University, the CRC for IMST and
Industry. He obtained both his BSc
(Hons) in physics and his PhD in
electrical engineering from the
University of Wollongong. Some of his
research interests include robotics,
industrial automation and high
temperature superconductivity. Prior to
working for the University, Steve
worked for BHP Research and the
Australian Museum. He currently also
sits on the Board of Directors of the
Wollongong Science Centre.
Damien Considine 
BA LLB (UNSW) LLM (Syd)
Served: January 1998 – August 1999
Reappointed: August 2002
Damien is currently Associate Dean in
the Faculty of Law at the University. He
also served on the (then) University
Union Board of Management from
1992 to 1999. Damien was a solicitor in
private practice in Sydney before joining
the University in 1989. He has served as
a member of the Board of
Management of the Illawarra
Community Legal Centre and served
as Chair of that Committee for some
years. His teaching and research
interests are based in corporate law
and business regulation. Damien is an
Honourary Life Member of the
Unicentre.
Brian Ward 
BBus, CPA, MBA, GAICD.
Director since: August 2002
Brian is currently employed by the Port
Kembla Port Corporation as Chief
Financial Officer and Corporate
Secretary with responsibility for finance
and administration, human resources,
information technology, treasury
management, audit and insurance.
Prior to joining Port Kembla Port
Corporation Brian held a range of
accounting positions within a variety 
of private sector organisations. Brian is
also Treasurer of the Commerce and
Business Alumni Chapter of the
University of Wollongong.
Jeff Thom
Director since: August 2002
Jeff Thom is currently completing a
Bachelor of Commerce at the
University of Wollongong studying
Business Systems and Marketing. 
He previously graduated in 1997 with 
a Diploma of Computer Applications. 
He has been employed in various
technology related roles in the district
since 1989, including the Illawarra
Institute of Technology, the University 
of Wollongong and his own private
consultancy. Jeff has also spent
extended periods in Europe on working
holidays living in both the UK and
Germany. He is seeking to use time on
the Board to further complement his
academic experience at the University
as well as further develop business
skills at a strategic management level.
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Gareth Ward
Director since: August 2002
Elected in 2002, Gareth is a very
active participant in the Student
Community. He is President of the
University Liberal Club, Debating
Society, Economics Society, Industrial
Relations Society and Vice President
of the UOW Australian Union of
Jewish Students (AUJS), not to
mention a proud member and
supporter of the UOW Wine Society
and United Nations Society. Last year
he was the Secretary of the
University of Wollongong Student
Representative Council and now sits
on the Council as a General
Representative. He is currently a
member of the National Union of
Students’ National Executive as well
as a member of the University of
Wollongong Commerce Students
Liaison Board. In the broader
community, Gareth is the President of
Shoalhaven Young Liberals and is a
member of the NSW Young Liberal
State Executive serving as the
Political Officer of the NSW Young
Liberal Movement. Gareth ran for
election as a Director of the
UniCentre in order to maximize
UniCentre benefits to all its student
and staff members, and to this end,
Gareth is always keen and willing to
chat with as many students as
possible about the services that the
UniCentre provides. 
Judith Starky
MHA BAS. Dip Teach MAICD AICUD
Director since: August 2002
Mrs Starky operates a hospitality
business in Wollongong and has
previous senior management and
planning experience in health and
educational services. She holds a
Master of Health Administration and
has qualifications in nursing and
education. Mrs Starky is a member 
of the Australian Institute of Company
Directors. She is also a Director of
City Coast Credit Union and The
Illawarra Connection and a member
of the Council of The Illawarra
Grammar School. She is Regional
Chairperson of Restaurant and
Catering New South Wales.
Greg Smith
Director since: August 2001
Elected in 2001, Greg has been a
resident of Campus East for 5 years,
where he is Senior Resident. Greg’s
aims whilst on the UniCentre Board
include the improvement of services
for staff and students by maintaining
the variety of food outlets and range
of entertainment on campus.
Chris Patton
MA, Executive Director, 
Company Secretary, General Manager
Director from: May 2001 – January 2003
Prior to joining the UniCentre in 2001,
Chris held various roles with the
University as project manager for
business process improvement, GST
and systems implementations, policy
development and learning and
development functions. Prior to
joining the University of Wollongong,
Chris worked in student affairs
management and program
development for ten years in 3
different Canadian university systems
and in university housing in particular.
He holds a Masters degree in
Organisational Development from the
University of Guelph, Canada.
Debbie Patterson
Director since: August 2001
Debbie’s Administration duties over
the past eleven years at the
UniCentre have seen her work
amongst numerous departments
ranging from Food Services to
Finance and Facilities.
This has enabled Debbie to obtain
‘hands-on’ knowledge of the varying
issues many members of staff
encounter throughout their working
careers. As the UniCentre staff
representative, Debbie has focussed
on opening up the channels of
communication, enabling staff to
have an improved understanding of
policies and future plans.
Salama Salem
Director since: August 2001
Sal is currently completing her 
double degree in B.Arts
(French)/B.Commerce (Marketing).
For the past four years she has
resided at Weerona College. Sal is
actively involved in various
committee’s and activities on
campus and welcomes students to
come and chat to her about any
issues or suggestions.
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Major innovations
SLBD
The Student Leadership and Business
Development program (SLBD) was a
new and exciting initiative in 2002.
The objective of this project was to
offer students a range of practical
business skills, and provide them with
opportunities to gain first hand
business work experience.  
SLBD training courses were also
implemented to support the SLBD
program and the content of sessions
included: 
• Leadership
• Team Building
• Career Planning
• Public Speaking
• Assertive Communication
• Goal Setting and Planning
• Self and Time Management
• Personal Marketing
• Positive Thinking
• Customer Service 
Over 180 students attended training
courses with many positive
comments about the quality of the
trainers and training provided. In
2003, even more training courses will
be offered to meet the changing
needs of students. Training will be
open to all students who may or may
not then proceed to use the SLBD
program.
One quarter of these students, who
were in the final year of their
undergraduate or postgraduate
program, then took up the
opportunity to participate in an
industry work project. Over 50
Illawarra businesses offered work
placements, including: 
• Australian Industry Group, 
• BHP Billiton, 
• Kells the Lawyers, 
• Illawarra Regional Development   
Board, 
• Wollongong Tourism, and the 
• Illawarra Business Chamber.
Comments from Employers included:
“The SLBD program is a great
example of how the University can
provide a tangible link between
fulfilling the needs of local businesses
whilst assisting students to become
more personally aware of how to
apply their skills in a commercial
environment.” 
Valerie Kelly, Trade Commissioner
Austrade
“Shirley brought a refreshing
approach and outlook to AiGroup’s
marketing initiatives. We both had a
fruitful and positive experience from
working together.”  
Debra Murphy, Regional Manager AIG
The UniCentre (and the SLBD
program) have gained the support of
the Australian Industry Group,
Department of State and Regional
Development and the Chamber of
Commerce.  This provides the
program with much credibility and
legitimacy.
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Communication 
a Primary Focus
The Customer Service Index
(CSI) study was utilised again to
improve UniCentre’s
understanding of customer
needs. The CSI provides a
prescriptive tool identifying
areas of concern to staff.
UniCentre is committed to
continuing these studies during
Autumn and Spring Sessions in
2003.
The Tell Us What You Think
campaign focussed on
directing customers to Food
Services questionnaires located
within outlets and online.
Customers can submit
feedback and review other
comments from our customers
and how UniCentre is
responding to them, on a
monthly basis. This process has
provided valuable feedback and
will be expanded to more
UniCentre services in 2003. The
Food Services Feedback site is
available at 
unicentre.uow.edu.au/feedback
Communicating these
innovations to customers has
been facilitated by the launch of
UniCentre News. Published
twice per session, UniCentre
News provides a vehicle for
UniCentre to profile its services
and facilities to the campus
community in more detail.
“I am really looking
forward to my SLBD
Australian Community
Service project. This 
is going to help me
meet my curriculum
work requirements, 
see a great part of 
the country, make 
new friends, and have
a great time doing it.”  
Dia Nicole Vinyard (USA)
International students particularly
benefited from the work
placement program with
comments including:
“The SLBD program has made me
feel more confident about my
future.  
I have not learned these skills in
any other part of my university
course. Not only have I developed
great practical skills, but I have also
made some good business
contacts.”
Rujjiraporn Ekpunyaskul (Thailand)
“I am an international student who
participated in the SLBD program
last semester.  I really benefited
from the work placement and
wanted to say thank you for
organising such a great program.” 
Yi Li (China)
“It has been an eye opening
experience for me to be able to
work in a team environment in an
IT company, learning first hand
project management skills.”
Christine Lwanya (South Africa)
For students looking to utilise their
holiday period, the SLBD industry
work placement component was
being offered over summer 2002
and 2003. Employers jumped at
the chance to utilise students over
this period, with many offering
interesting work projects such as
web design and market research.
The end of the year also saw the
start of a student community
service program. CSD has made a
partnership with Conservation
Volunteers Australia. This
organisation is providing a range of
local, state, national and
international project opportunities
for students interested in
conservation and preservation.
This initiative is designed to get
students passionate and actively
involved in the environment.
OH&S Developments
The OH&S Committee saw
significant reductions in the
number of reported injuries to
compensation claims with only
10.8% compared with 30% in
2001. Overall, statistics show
decreases in the amount of lost
time due to reported injuries is
below expectations. Burns and
bumps account for 48% of all
reported injury types. 
During 2002, the Committee
improved equipment signage,
tagged and tested all electrical
appliances and undertook a review
of the UniCentre OH&S
Constitution. There will be
significant effort in 2003 to reduce
insurance claims via the Premium
Discount Scheme and work will
continue in the areas of Risk
Analysis, Hazard Reduction, Safety
Procedures and Preventative
Maintenance.
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A big thanks to Dave, Sharon, Wayne,
the UniBar staff, the Marketing Team,
Joel, Michael, Joanne and the guys
from HP, plus all the many students
who helped make 2002 the great
year that it was.
O Week
This year, the UniCentre, along with
Student Services, presented a series
of workshops for new students to
help in their transition to the University
of Wollongong. Held during
Orientation week, the most popular of
these were: Money Management,
Navigating the University Maze, Safety
on Campus and Accommodation
Options/Part-time work.
Orientation Week is the first chance
that clubs have to attract new
members. During O week, there were
almost 50 clubs with information
stalls, trying to sign up some of the
3500 new students enrolling this year. 
UniCrew O Team was another
successful addition to Orientation
Week. Wearing distinctive purple
shirts, the volunteer students assisted
new students with the enrolment
process, distributed UniCentre bags
and guided campus tours.
Adding Value 
to the University 
of Wollongong
Experience
Events on Campus 
It has been a very busy year in
Entertainment and Activities
identifying, coordinating and delivering
an innovative, diverse social and
cultural entertainment and activities
program on campus. One 
of the main roles of entertainment
and activities on campus is to foster 
a sense of community and create a 
fun and friendly atmosphere where
students form lifelong friendships.
Global Fever Week was held during
second session, with student leader
Karen Luu organising a fantastic week
of international flavoured events. With
assistance from Doran Katz, events
organised included the launch of the
Global Fever Cookbook, a visit to the
campus from the Consulate Generals
from five different countries, a French
breakfast, an International Cooking
display, a day trip to the Nan Tien
Temple which was very popular and
International Night.
During autumn session, a selection
process chose Theme Week team
leaders for both Global Fever Week
and Arts/Culture Week. This process
will continue in 2003, with a growth to
at least four UniCentre Theme weeks
to be held throughout the year. These
will include the above, plus Health &
Safety and Mind, Body, Soul. 
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Lunchtime
Entertainment
Lunchtimes saw a wide variety
of musical and comedy acts
perform for free on the
DuckPond Lawn, McKinnon
Lawn and UniBar stage.
Popular local acts who
performed at lunchtimes in
2002 included: Darren Hanlon,
Tommy Dean, Subby
Valentine, Sarah Blasko,
Menteke, Kaleidescope,
Grainger, Peabody, Cool, Calm
Collective, Glenn Skuthorpe,
Wingspan, Raoul Graf, Patrick
Arnold, Jig Zag, Al’s Comedy
Hypnotist show, Rory Ellis,
Dirty Lucy, Yanto Shortis, Lior,
The Beautiful Girls, Ceil, Carus,
Bajaly Suso, (Gambia), Next of
Kin, The Hottentots,
Gorgeous, James Smith,
Harper and Matt Tonks.
Garden Party
The Sub Zero Garden Party 2002
was one of the biggest ever, with
2,500 people attending the
entertainment-packed evening,
which included leading Australian
bands George, Coda, Retro Rush,
Stef Torok; a Mind Body & Soul
Tent, Jumping Castle, doof tent and
a host of other fun and games.
Market Days 
There are nine Market Days per
year which are held once a month
per session on Thursdays.
Approximately 140 stalls were held
during 2002.  
International Food & Groove
As part of Global Fever Week in
September, the UniCentre hosted
an event titled Food and Groove on
the DuckPond Lawn. This event
included a cooking demonstration
by a leading chef, Wanitha
Tanasingham. Dishes with a
multicultural flavour were prepared
on stage with the help of some
enthusiastic students and then
taste tested by the audience. The
demonstration was complimented
by music and subsequently, the
benefits to the students were two-
fold – entertainment and free food!
Friday Chill
Friday afternoons continued to be
the time for staff and students to
‘chill out’ at the UniBar and relax
with friends and colleagues. Some
of the acts patrons listened to whilst
‘chilling out’ included: Mick
Mulhearn, Richard Manns Quartet,
Shannon Brown Quartet, Patrick
Arnold and the Modern Jazz Band.
Tuesday Club
2002 saw the introduction of the
Lounge Sweet at The Tuesday
Club, held at the UniBar each
Tuesday in second session at
4:30pm. In the form of a game
show, hosted by local identities
Tony Marone and Ciara de Ville, the
concept incorporated stand-up
comedy, alternative music and a
game show format and By Jingo 
it’s Bingo, Trivia Quiz Challenge and
Giving it your Best. Heaps of great
weekly prizes were given away,
including free food and drinks,
UniBar paraphernalia as well as a
Travel Voucher to the eventual
winner of the Trivia Quiz Challenge.
The objectives of The Tuesday Club
were to promote campus events,
provide a relaxing, engaging activity
for students, and an avenue to
promote theme weeks, diversify
student clientele and give students
value for money through prizes and
giveaways.
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National Campus 
Band Comp
We received a huge response from
students in 2002, with 42 very diverse
bands entered in the Cougar Band
Comp. After five Wednesday night
heats were held, Mother Sha Boo
Boo, a funky Blues Rock ‘n’ Roll outfit
went on to represent Wollongong in
the Regional Final in Wagga, which
they won in impressive style. The
boys then moved on to the State Final
at the Manning Bar at Sydney
University, where they put on a
spirited live performance, narrowly
missing out on a spot in the National
Final. Many of the talented bands in
the 2002 Cougar Band Comp went
on to perform at the UniBar either as
support acts or lunchtime
entertainment.
DJ Competition
12 entrants battled it out in the 2002
DJ competition, with the final held on
Thursday 25 July. This year’s winner
(for the second year in a row) was
Sebastian Clarke who went on to
represent UOW at the state final, held
at UNSW.
1ST 
DJ Flux – Sebastian Clarke
2ND 
Nine Point – Murray Turner
Acquisitive Art Award
With 50 entrants this year, the
exhibition looked great at the Blue Tac
Gallery. The Creative Arts
Department, in particular Robyn
Douglass, Glenn Barklay and Didier
Balaz, provided fantastic support.
There were four works acquired this
year, and hung around the UniCentre
building.
The winners in 2D, 3D and
Photography represented the
University of Wollongong at the
National Tertiary Art Prize, which was
this year held at the University of New
South Wales. 
2D WINNER
Dom Ferrante – Bush Poetry
2D RUNNER-UP
Atiya Hasan – untitled
3D WINNER
Jennifer Musgrove – Valerie doesn’t
wear makeup 
3D RUNNER-UP
Dom Ferrante – Jumpers 2002
PHOTOGRAPHY WINNER
Scott East – Mum, this is not a tunic
PHOTOGRAPHY RUNNER-UP
Sarah Johnson – Macro in the garden
SPECIAL CATEGORY WINNER
Dimple Rajyaguru – untitled
Evening
Entertainment
The UniBar continues to
be a first-class student
entertainment facility 
and one of Wollongong’s
leading live music venues.
Members and guests
were treated to a great
entertainment line-up in
2002, consisting of many
of Australia’s leading
bands. Some of the
bands who performed 
at the UniBar in 2002
include: 
George, Coda, Fatt Dex,
Pharmacy, Groove,
Terminator, iota, Rocket
Science, Bluebottle Kiss,
Prop, Motorace, The
Porkers, Cog, Luke
Hannigan, Major, Lazy
Susan, The Stiff Gins, 
The Paul Mac Experience,
Endorphin, Infusion,
Porcelain, PreShrunk,
Laura Imbruglia, The
Whitlams, Gerling, 
28 Days, Primary,
Machine Gun Fellatio, 
The Baggsmen 
(ex The Hive), Waikiki 
and Sharif Galal.
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Poetry Competition
Finalists were invited to read their
poems on the evening of 11
September in the UniBar. With 50
poems entered, judges were
impressed with the high standard.
The three winners were:
1ST 
Greg Waits – untitled 
(the poet of nothing knows it)
2ND 
Hannah Lendon – The Pulse
3RD 
Bonny Cassidy – Geralton Wax
Graduation
Throughout the 2002 Winter and
Summer Graduation some 10,000
cups of coffee and tea were
served. 20,000 cookies 10,000
Danish pastries, muffins and
neenish tarts were also consumed.
1,125 litres of Fruit Juice and spring
water was dispensed across the 15
ceremonies held in 2002. 150 litres
of Gelato Ice Cream cones was
handed out during the Summer
Graduation ceremonies.
untitled 
(the poet of nothing 
knows it)
by Greg Waits
the poet of nothing knows it
knows the everything of the
abyss of the broken ink pot
flowing indigo to India back to its
warmer shore
dripping from the cluttered
tabletop to the well-worn floor
and its vague nothingness
becomes nothing itself
a faceless void voiding and
consuming all
even the mystery of its existence
or the fact that I see it at all
slowing sliding secretly across the
whole white room and tinting its
stale air
I turn to look and see there in
nothing where I once stood
before
that I have entered the void of all
understanding
and it is swallowing me whole
chewing me with teethless gums
and leaves me breathless and
falling
in the black emptiness of a world
of nothingness
as small as a thimble, larger than
the mind.
I grow distracted and in love with
the unflinching blue of eternity
of capitalism, world trade, blue
jeans and all the attainable
symbols of power and caste in
this newly unequated society
and I find I look but my hand is
gone and so is my are
they do not exist
and the void is voiding me 
turning me back into the nothing
infiniteness of things, of
everything
dissolving each piece and particle
into a fragment of light
a burst of electricity
and now I am not here and
neither is the room
both vanished form the
pretensions of the casual
armchair philosophers
there is nothing
devoured, digest and taken me all
it is blue with hints of brilliant
sapphire stars
its so beautiful I never knew why 
I fought it so
awash in a puddle of unbeing
the silence floats on this
unsounding note
I have ceased to be
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Annual Dinner
The UniCentre Annual Dinner was
held on September 13. The night was
themed Mystery, Moonlight and
Magic, to coincide with Friday the
13th, and continues to get bigger and
better every year. University Hall was
magically themed in Black Friday Style
and just under 300 guests enjoyed a
night of fine dining and great
company. Guests were entertained
early in the evening by Christo the
Magician and led through the evening
by MC extraordinaire, Brendan Lloyd.
There was a trivia quiz, and a chance
to win a plethora of prizes in the
Lucky Door Competition (thanks to
our kind sponsors). Guests listened to
the many insights of guest speaker
George Negus and danced the night
away to the sound of Supernatural.
Alternative use of UniBar
Throughout 2002, the Entertainment
Department developed new relevant
entertainment programs to meet the
needs of the venue to increase
student usage. Students and external
parties were encouraged to utilise the
UniBar for non-traditional bar events
and these activities included: Student
debates, Short Skits, American Pie 2
movie screening, AnyRoad
Productions on (‘Pickups’), Extreme
Fashion Show, SRC AGM,
International House Karaoke Night, Ski
Club fundraiser, Rock for Refugees,
Cheerleaders, Dance and Gymnastics
Club lunchtime performances, 3rd
year Creative Arts Performances and
ECU Jazz Night.
UniBar and Wild Bean Coffee
Barista Training
UniBar now boasts an impressive
coffee bar, open from 11:00am each
weekday morning in session. In
September 2002, Wild Bean provided
a qualified Barista to teach interested
students the very much sought after
skill of making the perfect coffee. A
total of seven students undertook this
Barista Training, an initiative that will be
repeated in 2003. This activity not
only taught these students a skill that
may help them gain part-time
employment in this area, it was also
utilised as a promotional tool to make
students and staff aware of the
coffee service that is now available at
UniBar. 
Clubs & Societies
Along with the clubs’ involvement in
Orientation Week, the clubs were very
active this year both on campus, and
throughout the community. Some of
the events that were held included
organising speakers and workshops,
bus trips, dance parties and dinners.
Some interesting events that took
place this year included a cricket
match between the Pakistan and
Indian Student Associations during
Global Fever Week. The Meditation
Society held a workshop during this
same week, along with the Bahai
Association assisting with a UniTea
day, where students could sample
teas from around the world. The
Malaysian students hosted a number
of international soccer matches at
Campus East.
This is a rather
belated thank you 
to the staff who
organised the Annual
UniCentre dinner in
October, 2002. I
enjoyed the evening
immensely,
particularly the 
mood created by the
decorations, music
upon entering and
the “mist”, as well 
as the service by 
staff and the food.
The illusionist who
entertained us in the
outside foyer prior to
the dinner was very
good. The band was
excellent. My
sentiments were
shared by the seven
guests who attended
with me.
Regards
Janette Roberts
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Many clubs represented the
University during 2002. The Guild
represented the campus on a
number of occasions in Role-
playing conventions. The Medieval
Society travelled to Adelaide for the
National Intercollege War, where
they were also competitive. At the
state Toastmasters conference,
Wollongong University
Toastmasters club competed, after
organising and hosting a regional
convention.
Some of the new clubs this year
included the Wine Society and a
Film Makers Group. Already, the
Wine Society has organised a
couple of ‘Long Lunches’ that they
hope to continue into 2003. 
A new clubs web server was
developed, with clubs now having
access to space for web sites and
an up-to-date contact database
for students wanting to find out
about the different clubs available
to join. 
International student clubs proved
again this year to be some of the
most active groups on campus.
International Night was held twice
this year, with the performances
thoroughly entertaining and a fun
night for all. Many clubs celebrated
national days with social events
and dinners. It is hoped in 2003
that international student clubs
continue to be a major part of the
social identity of the University of
Wollongong campus.
Did you know?
• There were 2859 members of
47 social, cultural, faculty – 
based, religious and 
international clubs
• $ 25,738.50 was distributed 
to these clubs through the 
Clubs & Societies Support 
Committee
• 41 Clubs participated in 
Orientation Week stalls
• Over 4000 bags (including 
diaries) were distributed to 
new enrolling students during 
2002
• UniBar showcased 42 bands 
over 5 heats in the Cougar 
Band Comp
• 1,000 UniBar T-Shirts were 
given away as part of the 
Tooheys promotion
• UniCentre hosted 30 free 
lunchtime concerts
• 24 free evening concerts 
were held  in the UniBar
• 19 local acts were booked in 
to play at UniBar
• Prize money distributed to 
winners of competitions: DJ 
$750, poetry $600, art $2225,
cookbook $50, band comp 
$1750. Total: $3625
• Number of entrants in 
competitions: DJ 12, poetry 
50, art 49, cookbook 15, band
comp 42, Total: 168
UniMovies 
Screened every Wednesday
and some Fridays in session 
in the University Hall from
7:30pm.
Approximately 40,000 people
attended 50 sessions of
UniMovies in 2002. 
Visit unimovies.uow.edu.au 
to view the screening
program. 
Did you know?
• A total of 190 UOW students 
participated in SLBD (Student 
Leadership and Business 
Development) training courses
in 2002
• 8 SLBD training courses were 
conducted in Autumn Session
• 10 SLBD training courses were
conducted in Spring Session
• 45 SLBD local businesses 
provided Work Placements for
UOW students
• 50 UOW students participated 
in the Work Placement 
Program
• 80% of participants in the 
Work Placement Program 
were Undergraduate 3rd or 
4th year students
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Sponsorship
Naming Rights sponsorship was
secured for both the Garden Party
and Band Comp to increase revenue
to allow quality entertainment. The
introduction of the guest entry fee
has also contributed to an increase
in revenue and perceptions of
‘value for money’ to students.
Allen’s Confectionery sponsored the
UniCrew program in 2002 and will do
so again in 2003. This will allow
UniVoice presenters to distribute
confectionery to lectures and at
promotional events. 
unibar.uow.edu.au
The UniBar website continued to be
developed to its full potential, ensuring
relevant entertainment information
was posted in a timely fashion. This
will continue throughout 2003 as the
new UniCentre websites are rolled
out. The website was updated each
Friday afternoon in session and entry
forms for both the DJ Comp and
Cougar Band Comp were available
via the web for the first time. UniCrew
web team members were trained to
upload photographs of gigs on the
UniBar website and a photography
workshop was organised for UniCrew
members to ensure the majority of
UniCentre events were
photographed and made available to
all via the web.
UniCentre Award 
UniCentre sponsors Equity & Merit
Scholarships each year for
outstanding students. UniCentre
members are eligible for a $500
annual scholarship. There were three
UniCentre Equity & Merit Scholarship
recipients in 2002:
Oliver Spake, studying a combined
degree of Bachelor of Commerce
and Bachelor of Law (majoring in
industrial relations) originates from
Berry, NSW, is inspired by the General
Secretary of the UN, Kofi Annan and
has his sights set on becoming
General Secretary of FIFA or the
United Nations. He used his
scholarship funding to support the
purchase of textbooks and pay his
rent at International House.
Sally Bray is studying a Bachelor of
Exercise Science and Rehabilitation,
originates from Orange and is inspired
by music and her friends. It is her
ambition to become a Physiotherapist
and used her funding to purchase
textbooks and attend Uni Games.
Amy Parish was the third recipient.
UniCente is also developing other
scholarships with practical
applications within the UniCentre that
will be directly related to students’
academic studies in the course of
2003.
UniBar Promotions 
and Giveaways
UniCentre has given
students and staff the
chance to win a variety of
prizes hrough promotions 
in the UniBar in 2002. The
Entertain ent Department
coordinated the following
promotions: Sanity CD
voucher giveaway for each
weeknight in March,
Tooheys Snowboard and
Maxim Competitions, State
of O igin TV and ticket
promo. The Entertainment
Department also designed
and organised printing of
1,000 T-Shirts each to be
utilised in a UniBar/Tooheys
promotion. Customers 
were asked to purchase 
10 glasses of tap beer
products to receive a free 
T-shirt. This proved to be a
very successful promotion 
of the UniBar, with the
coveted T-Shirt now seen 
all over Wollongong and
overseas. The UniBar also
hosted an Oktoberfest
promotion that allowed
customers to receive a beer
mug for a minimal cost. 
This ‘limited edition’ mug also
became a high demand
merchandise item amongst
staff and students.
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Food Services Advisory
Group
The Food Services Advisory Group
(FSAG) was established to provide
critical feedback to senior
UniCentre Management on a
range of food and beverage issues
on campus. The FSAG comprises
the UniCentre General Manager
and Operations Manager, and
representatives from UniCentre
Operations, Undergraduate
students, Postgraduate students,
Academic and General Staff. Elise
Pascoe is the external
representative, providing valuable
expertise from her extensive
career in the international catering
industry. 
It is a priority of FSAG to facilitate
communication between the
customer and management. FSAG
met on three occasions in 2002
and has since recommended the
introduction of late-night food on
Thurs nights at the UniBar, which
has been implemented. Pies, Hot
Dogs and Pizzas are being served
on Thursday nights in conjunction
with Thursday night entertainment.
The FSAG is currently working on a
more eco-friendly range of services
throughout the UniCentre Food
and Beverage operations such as
improved recycling.
Weekly entertainment 
TUESDAY
Tuesday Club Trivia
Test your trivia knowledge and
you could win cash and prizes
each Tuesday at 12:30pm and
3:30pm in the UniBar. Concert
tickets up for grabs each week 
Pool Comp 4:30pm
WEDNESDAY
Live music
on the DuckPond Lawn 
THURSDAY 
See the best in live Australian
music at UniBar 
each Thursday during session. 
Happy Hour 8:30pm – 9:30pm. 
FRIDAY 
Catch up with friends and
unwind at your UniBar each
Friday. 
Happy Hour from 5pm to 6pm. 
Check out
http://unibar.uow.edu.au 
for updates on Friday Chill
entertainment and special
promotions 
What’s In Store for 2003 
COMING SOON...
28 Days, BodyJar,
Wicked Beat Sound
System and 
The Superjesus. 
Tickets for paid events are
available at the UniCentre
Enquiries & Ticket Counter.
(Major event tickets are also
available at Redback Music).
For updated information go to
http://unibar.uow.edu.au.
UniBar free Shuttle Bus
departs UniBar from 11:30pm
each Thursday evening
during session. 
What’s On Email List 
The What’s On Email List is the
fastest and most efficient
means of knowing what
happens each week on
campus. The Email List grew 
to approximately 4,000
subscribers in 2002 and due 
to a revised promotion
strategy, should increase
subscriber numbers
significantly in 2003. 
To subscribe to the list visit:
http://unicentre.uow.edu.au/
whats-on 
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TimeOut
TimeOut is the weekly entertainment
newsletter distributed to over 3,000
students and staff of the university
including Halls of Residences, URAC
and local businesses. TimeOut is also
displayed on noticeboards across
campus. Advertising revenue for
2002 totalled $2703.00 and 60 clubs
and charity events were supported.
TimeOut will also be available online
via unicentre.uow.edu.au in 2003 in
pdf format.
unicentre.uow.edu.au
The UniCentre website grew its
application in 2002 with the
introduction of online feedback 
forms for Food Services, Positions
Vacant advertising and general
UniCentre promotional notices. The
entire website is currently undergoing 
re-development and was launched 
in O Week 2003.
In 2002, web usage peaked
dramatically in September to an
average of 1,276 hits per day. The
UniCentre Annual Dinner and Activities
were significant attractors to the site
in this period. UniBar attracted an
average of 1995 hits per day in the
month of August, with the Photo
Gallery and Event Information being
the most popular uses. 
UniCentre News
Published twice per session,
UniCentre News is designed to profile
UniCentre initiatives and present a
broader view of the activities and
achievements of the organisation.
UniCentre News distribution is
identical to TimeOut, and will also be
available online via
unicentre.uow.edu.au in 2003 in pdf
format.
Wedding Brochure
The Conferences and Functions Unit
launched their Weddings Brochure in
2002 to great acclaim. It is now
available online at
functions.uow.edu.au/weddings.
Student Diary
Demand for the free student diary in
2002 was so great, an
unprecedented reprint was
undertaken to meet demand. The
distribution process of the diary has
been modified in 2003 to improve
supply and ensure that diaries are
available to all students.
International Cookbook
The Activities Department launched
an International Cookbook seeking
recipes from over 20 students. 
The Cookbook was promoted via
TimeOut, the What’s On Email and
was also available from the UniCentre
General Office. This initiative will be
continued in 2003.
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Facilities and
Support Services
Developing closer ties with the
University community has been a
major focus of 2002 to enable
UniCentre to provide even better
facilities and support services to
campus stakeholders.
Enquiries and Ticket 
Counter 
The Enquiries and Ticket Counter,
located outside UniShop + IT
provides information and
assistance, ticket sales to
UniMovies and events, bus and
train timetables and Locker Hire. 
The day-to-day operation of the
Enquiries and Ticket Counter was
incorporated into UniShop + IT in
2002. Jan Miller, who moved with
the Enquiries Counter to its new
location in UniShop + IT, left the
UniCentre in December 2002 and
was the contact person for
thousands of students for well
over 15 years. Her support and
friendly smile to the many
students and staff of the
University will be affectionately
remembered.
Tax Help
Tax Help is a free service provided
by the Australian Taxation Office
every year between mid July to
31st October. Every year the
Australian Taxation Office trains
Tax Help volunteers who help
people with straightforward
returns. Over 40 people
accessed the services of two Tax
Help volunteers, both of whom
are University of Wollongong
students, by contacting the
UniCentre General Office.
UniCrew
UniCrew, or ‘Student Volunteers
on Campus’ played an important
role during the year. Students
were actively involved in campus
activities with a range of UniCrew
teams including, O Week,
Activities, Marketing, Web, Poster,
UniVoice and Photography. These
students devoted their free time
and made a real difference to the
life of the campus. 2003 will see
the potential of this initiative grow
through the introduction of new
teams and a dedicated support
and development structure.
Accommodation Office 
and Job Shop
In May 2002, the Accommodation
Office and Job Shop relocated to
the Student Service Centre. 
Prior to May, the UniCentre was
responsible for the successful
running of the service for a
number of years.
UOW students were employed to
deliver this service and they were
all successfully transferred to the
Student Service Centre.
Moroccan 
Vegetable Cous-cous 
Ingredients
2 tablespoons Ghee 
1 onion, finely chopped
I clove garlic, crushed
1 teaspoon ground ginger
1 teaspoon tumeric
2 teaspoons ground cumin
2 teaspoons ground
cinnamon
1/2 teaspoon dried chilli
flakes
400g can tomatoes diced
400g can chick peas 
– rinsed and drained
1/2 cup sultanas
400g butternut pumpkin 
– peeled and cut into 3cm
pieces
2 large zucchini cut into 2cm
pieces
2 large carrots cut into 2cm
pieces
1 cup instant cous-cous
25g butter
4 tablespoons chopped
fresh mint
Method
Heat ghee, add onion and
cook for 3-5 mins – until
translucent. 
Add garlic, ginger, tumeric,
cumin and chilli flakes, cook
for about 1 minute.
Add chick peas, tomatoes,
sultanas and 1 cup water and
bring to the boil, reduce the
heat and simmer covered for
20mins. Add pumpkin,carrot,
zucchini and cook for a
further 20. Season.
Place cous-cous in a large,
heatproof bowl. Cover with 
1 cup boiling water and leave
to stand for 5 mins or until
water is absorbed. Fluff with
a fork and stir in butter and
mint. Season with salt and
pepper. 
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The future looks bright for students in
2003 with a range of exciting activities
in development. Students will be
given the opportunity to be involved in
mentoring programs, leadership
training, an adventure challenge
initiative, a dedicated international
students program and much more.
The mission of the Centre for Student
Development is to utilise best practice
in the provision of fun, challenging,
relevant and meaningful
developmental experiences. 2003 will
see this vision become a reality.
Children’s Services
We are cool – though the weather
has been hot the children have
enjoyed cooler play both indoors from
the air conditioning and outdoors
from the increase in shaded areas.
Our thanks to the University and
UniCentre for supporting both of
these improvements to ensure safety
and comfort for all. 
Children’s Services is looking good.
The entire centre has a more home-
like environment for the children and
parents, a greater focus on
organisation and more comfortable
outdoor areas. Our interpretation of
some of the influences of the Reggio
Emelia philosophy will continue to
evolve, while also concentrating on
the implementation of the NSW
Curriculum Framework for Early
Childhood Services. 
The community must like the
changes, as utilisation is higher than
ever!
We have improved our
communication strategies and the
feedback from families has been
extremely positive. Photography and
anecdotal recording have been
introduced to report on programming
and child development.
Outside School Hours programs have
undergone substantial changes
during this year. The Vacation Care
programs are being conducted from
the old Bistro, now the UOW Staff
Club Lounge, which is more spacious
and daily use of the Sport and
Recreation facilities at URAC. Vacation
Care has now been funded by the
Commonwealth and utilises several
venues on campus. Though the After
School Hours Program remains only
partially funded, this has had minimal 
impact upon the provision of service
this year. 
The staff are developing their skills in
the use of Information Technology
throughout all aspects of the services
for communication with families which
is being enhanced by the use of
photography and art. Our Professional
Development Planning is being driven
by the implementation of the
Leadership and Development
Process. 
Several staff attended the World
Forum for Children. This Forum was
an amazing experience which has
resulted in the strengthening of our
focus on the child and family. This has
been achieved through a
commitment to the NSW Early
Childhood Curriculum Framework and
the extension of the Reggio Emilia
philosophical approach to early
childhood care and education.
The security of children, families and
staff has been substantially improved
with the introduction of our cash free
environment – all fee payments are
made via Eftpos transactions. 
Parents have enjoyed the provision of
Parent Forums, addressing topics of
interest relating to children. These
were well attended by both Kids’ Uni
families and other families in our
community. Parents and staff also
organised and enjoyed the Hooley
Dooley concert in July which raised
$1,547.
Children’s Services hosted the 2002
National Association of Community
Based Children’s Services, which was
an outstanding success. Over 150
delegates attended and feedback
from delegates rated the conference
content, catering and venue to be
outstanding.
Children’s Services ran over budget
by $16,500 in 2002. The major factors
impacting the financial performance
of the unit are
• Special Needs Support Program
To ensure that we remain good
corporate citizens and comply with
the Disability Discrimination Act we
made a decision to continue the
enrolment of a child who has been
diagnosed with significant additional
needs. This child requires a one-to-
one staff : child ratio. 
Centre for Student
Development (CSD)
UniCentre took a bold step
towards initiating the
practical delivery of the
“Attributes of a Wollongong
Graduate” in the second
half of 2002 by creating the
Centre for Student
Development (CSD). The
function of the Centre is to
design, coordinate and
facilitate programs that
allow students to apply
what they have learned at
University in order to better
engage the world.
In order to develop this
function for the Centre,
widespread consultation
was undertaken with key
stakeholders across the
University. 
Key areas were identified
as essential to student
development; Activities and
Programs; Clubs &
Societies; Entertainment;
Community Service;
Student Leadership &
Business Development;
Training; and Volunteering.
While a number of these
areas were already in
existence at UniCentre,
others are new, such as
Student Leadership and
Training. These areas are
now all united under the
CSD umbrella.
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The Commonwealth funding for this
program is $12 per hour and
requires our contribution of
approximately $7 per hour for 45
hours per week totalling $15,000.
• Workers Compensation Claims
There were two extraordinary
Workers Compensation Claims
totalling $32,000.
• Salary Increases
Teachers’ salaries rose by 12% this
year. Child Care Workers salaries
rose by more than 4%.
• Back Pay Claim
A back pay claim (from 1998) cost
the service $11,200. 
• Fee Income
Fee income was higher than
budget – proving that utilisation was
high.
• Increased IT costs
Organisational initiatives required
major upgrading of existing systems
and the installation of new
computers. This cost was $10,500
more than budget.
• Capital Improvements
Capital improvements were mainly
funded by improved utilisation rates
and savings made in other budget
areas.
Marketing
The future
The Marketing Unit evolved from a
single staff member to a unit of four
in 2002. 
This has resulted in a busy year of
establishing priorities and systems
to improve our knowledge of our
members and customers. The
Marketing Unit has demonstrated
that cash transactions can be
reduced in UniShop + IT during the
peak trading periods at the
beginning of Session. This was
achieved by the “Pay by Eftpos for
your chance to win!” campaigns
conducted during the first four
weeks of each session in 2002. It
was significant that 30% of all
entrants opted to be included in the
UniShop + IT database and receive
regular newsletters about products,
services and promotions instore.
These campaigns will continue. 
We have also looked to extend our
communication efforts with core
groups on campus by growing the
What’s On Email list, now servicing
over 6,000 subscribers. Subscribers
are informed of current promotions
and events on campus. This
subscription base is set to increase
substantially in 2003. 
A number of Focus groups were
also conducted to assist the
development of the Centre for
Student Development and explore
new product offerings to UniShop +
IT customers. A vigorous market
research program in 2003 is a
priority and is geared toward
looking at those customers who
don’t already take full advantage of
UniCentre’s range of services (eg
Food and UniShop) so that we can
better meet their needs.
A Mystery Shopper Program was
implemented in UniShop + IT  in
2002 and will be utilised across the
organisation in 2003 to monitor and
address customer service quality.
Upgrading to our website will
incorporate substantial IT
infrastructure development
including a member/customer
database to enable improved
management of our customer
relationships. 
A major review was undertaken in
2002 to investigate the IT and 
e-commerce requirements of the
organisation, and establish the
strategic priorities of business units.
These include the development of
online payment systems,
conference registrations and
applications such as for awards,
membership and CSD services.
UOW graduate Brendan Lloyd was
hired in the role of Information
Systems Analyst. Brendan has
contributed to front-of-house
operations such as growth in online
shopping with added security
measures from the UniShop + IT
website and the online Food
Services Feedback website and
reporting function.
The Online Food Services
Feedback website currently
publishes feedback and UniCentre
responses providing a transparent
process for customers to see how
UniCentre is addressing their input. 
This Feedback process will be
extended to all UniCentre
services in 2003.
Since inception, over 155
customers have contributed
feedback and significant
outcomes to customers have
been the implementation of a
water cooler in the UniBar and a
Frosty Icee self service machine
at Keira Buffet. 
Food services staff reviewed
menus in all outlets as a result
of customer information.
In 2002, the Marketing Unit
took a serious look at the
prospective implementation of
Smart Card technology on
campus. We concluded that
this technology is not financially
viable at this point in time and
we also surveyed UOW
students, who feel that such
cards would be a valuable
option if incorporated into the
Student Card and facilitated
cashless transactions on
campus. A consideration for the
future!
A major Customer Service
Index (CSI) study was
undertaken in 2001 and 2002
to better understand what your
expectations were of some of
our trading operations and so
we now know clearly what you
want from the UniShop, Bar and
Food areas. The CSI study was
undertaken utilising 15 UniCrew
to conduct 466 interviews
during the last weeks of Spring
Session. This second survey
showed improved customer
service indicators for Engine, Sal
Paradise and Fuel Silo and
indicated areas to address for
other outlets including UniShop
and UniBar. 
These developments will
support the Marketing Unit in
2003 and beyond to grow
UniCentre Food Services
revenue and provide improved
services to meet the needs of
our customers.
Joel Roland joined the UniCentre in
November as a Faculty of Informatics
work experience student. He has
contributed to the development of
UniCentre IT capabilities and assisted
with the development of the Sal
Paradise online Lunch Express
service. This service was developed
to assist customers to pre-order their
lunch online to counter the peak lunch
period rush. 
The Parent Room was launched in
association with the University’s EEO
Office. This launch coincided with the
launch of UniCentre “Breastfeeding
Friendly Spaces” on campus, in
particular, in our Food Outlet areas.
Such initiatives are supportive of
parents returning to study and work
by providing facilities that
accommodate their special needs. 
Five Unilite advertising units were
installed with one in Keira Buffet, two
in the Food Court area and two in the
UniBar. These units contribute
$10,000 in revenue per annum to
support UniCentre student
development initiatives. 
The Marketing arm of UniCentre
handles the majority of private
information about our stakeholders for
marketing purposes and so this unit
developed the Privacy Policy Report
and coordinated implementation of
compliance with UOW Privacy Policy.
UniBar branded T-shirts are available
for sale in UniShop + IT for the first
time.
The Uniform Review Report was
submitted as a result of the Marketing
Manager chairing a Uniform
Committee with representation from
UniCentre personnel. The aim is to
improve staff presentation and
identification to our customers.
The Marketing Unit contributed to the
successful launch of The Juice Box on
campus –– an initiative of University of
Wollongong students. 
This year for the first time students
could use their SOLs portal to tick if
they wanted to be a member of the
UniCentre (thus be eligible to
nominate for and vote in the
UniCentre Board of Directors’
Elections). Members can also
nominate to view the Annual Report
online, which provides a significant
cost saving to the UniCentre.
By securing a “Permit to conduct a
Lottery/Game of Chance for the
promotion of trade” UniCentre has
been able to offer numerous trade
promotion competitions including “Pay
by Eftpos for your chance to win!” at
UniShop + IT, and other competitions
where an entry form is all that is
required – games of skill are no longer
required. This should ensure more
students participate in competitions. 
Students and staff were able to
sample new food products this year,
and to this end, Marketing’s Jenny
Sara coordinated two Food Sampling
events during Autumn Session
profiling Sal Paradise and Olive Rumba
products. 
With the UniCrew volunteer program
incorporated into the Centre for
Student Development area, Marketing
maintained a core group of Marketing
undergraduates and provided them
with marketing research experience.
Communication
A new newsletter was launched from
the Marketing unit with two editions of
UniCentre News being launched in
Autumn Session. This publication
focuses on UniCentre initiatives and
profiles issues of relevance to
stakeholders. It will continue
publication twice per session in 2003.
TimeOut retains its position as one of
the most useful publications to the
campus community by providing
weekly “What’s On” information. This
publication will be available online in
2003 to further increase accessibility
by the campus and non-campus
community seeking to know what is
happening at UOW. 
In 2002, the Annual Report 2001 was
submitted electronically to students
saving a valuable $10,000 
of stakeholders’ funds.
The Marketing unit collaborated 
with the UOW to initiate the
redevelopment of our websites to
conform to common style guides.
This will improve navigation within the
sites and create a consistent visual
association with the University of
Wollongong. 
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Major Achievements
Courtney Robson was
employed in February as
Marketing Assistant. Her
significant contribution
includes marketing support
to the UniShop including
Eftpos, graduation and
Christmas campaigns; and
the weekly production of
TimeOut entertainment
newsletter.
Business Development
Assistant Manager to
UniShop + IT, Stacey Mitchell
was a resourceful colleague
and worked with the
Marketing Team to
implement a range of
improvements in retail
marketing with particular
reference to UniShop + IT.
Her professionalism was an
asset to the organisation 
and we wish her well in her
new endeavour. 
Fifth year UOW Management
Trainee Jenny Sara was
appointed to the Marketing
Unit for an initial 
six months, which was
extended to 12 months.
Jenny’s contribution has
been of great value as she
worked on numerous Food
Service promotions and
sponsorship activities. Jenny
created menus for all
operations, posters and
flyers to facilitate greater
access to service and
product information for
customers. 
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A new Weddings brochure and
associated website were designed
for the Conferences and Functions
Unit. The brochure was awarded
Runner Up by ACUMA for Best
menu or brochure presentation.
An upgraded Children’s Services
Information Booklet was launched
in 2002 improving the visual
representation of Children’s
Services and detailing the Reggio
Emilia philosophy that was
incorporated into the services
programming.
Communication methods were
expanded significantly in 2002. Key
stakeholders were targeted via
direct means including
postgraduate students via the
Postgraduate Reporter, international
students via the International
Student Newsletter, notices were
published within Web Kiosk to
promote services and events to
campus staff and UniCentre held
stalls and presented information at
New Staff Inductions.
Two significant flyers profiling
services and innovations such as
the launch of the CSD were
distributed to all enrolled students
via Student Matters mailouts,
reaching over 15,000 students
directly with each mailout.
Other means of direct
communication with stakeholders
were maintained or extended in
2002 including notices on the
Student Services Bulletin Board,
direct emails to Clubs and Societies
members, notices within the UOW
Alumni magazine Outlook, and
advertising within local media to
promote services such as
Conferences and Weddings, UniBar
entertainment and UniShop + IT.
Communication is essential to
UniCentre, and with this in mind, the
Marketing Unit will continue to
explore more effective means of
opening the communication
channels between the organisation
and its members and customers.
Thank you to all who have
contributed to a very positive year
of development for the Marketing
Unit.
General Office
The General Office saw the
departure of Judy Weston who
serviced the Board of Directors for
over ten years and was responsible
for archiving all UniCentre
Corporate documents to the
electronic document management
system, ImageReal. 
She is now enjoying time with her
grandchildren and we all wish her
well. Renée Franco returned from a
secondment to Conferences and
Functions to take on the role of
Receptionist.
Finance 
It was a busy and challenging year
for the Finance Unit. With the
appointment of Armaguard to
coordinate UniCentre cash
handling, some staff movements
and alternative employment
opportunities occurred within the
unit – particularly for those staff
involved in the cash counting
process.
The Electronic Fund Transfer project
was completed early in 2002.
Payment via EFT has been well
accepted, resulting in the payment
of approximately 80% of creditors
via this method.  
Thanks must go to Isabel Sacco,
Kelly O’Connor-Smith (University)
and the rest of the project team for
their tireless effort and dedication to
the transition of UniCentre payroll to
the University payroll system,
Concept. This project was
completed in November 2002 and
handed over to the Human
Resource Unit.
The Concept project extended well
beyond its planned implementation
date and stretched resources within
the Finance Office. Additional stress
was experienced due to the
difficulties sustained in sourcing
suitable temporary support staff.
The Finance One purchasing
module was implemented early in
2002 and will result in improved
goods receivable processing within
the Facilities Unit. This will directly
improve productivity with the
Finance Unit. The full benefits,
however, will not be realised until
2003.
Did you know?
Total number of children
supported by Children’s
Services in 2002:
Long Day Care
Total of 216 children
30 Postgraduate Students
53 Undergraduate Students
84 Staff
Out of School Hours Care 
and Vacation Care
Total of 52 children
13 Postgraduate Students
3 Undergraduate Students
15 Staff
• Facilities attendants set-up 
7.6% more rooms this year 
(1,668 rooms for the 
Conference & Functions Unit 
during 2002 compared to 
1,550 in 2001). 
• A total of 537 building and 
maintenance repair requests 
(378 for Buildings & Grounds 
and 159 Internal) were carried 
out during 2002 compared to 
809 during 2001. The 
difference in figures is due to 
consolidation of some orders 
to contractors.
• Purchase orders raised 
increased by 3% (2,057 in 
2002 compared to 1,997 in 
2001).
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ProMaster, an electonic credit card
system, was introduced in
September. This system facilitates
many purchases of small sums and
approval and processing occur 
online. Full testing and subsequent
implementation are scheduled for
2003 and will minimalise manual
processing activity within the Finance
Unit.
Due to changes in technology and
demand for finance office services, as
described above, a restructure
occurred in September 2002 of the
Finance Unit. This resulted in the
redundancy of two positions in the
Finance Office, one of which was
replaced with a Systems Accountant.
A new reporting tool COGNOS was
introduced late in the year. The
dissemination of this application will be
completed in 2003. COGNOS will
provide managers and the board of
directors with improved access to
financial information. 
It has been a difficult, challenging year
for the finance office staff and thanks
is extended to those staff for their
dedication, cooperation and support.
Human Resources 
UniCentre Human Resources
maintain a proud history of affirmative
action with a workforce consisting of
67% females. The year 2002 has
witnessed employment of over 33
UOW Students.
Human Resources, formerly
Personnel, has developed as a unit.
Human Resource Manager, Wayne
Clark heads the new staff structure
and supports over 250 UniCentre
staff. In 2003, daily operations will be
directed from renovated offices in
conjunction with the Finance Unit. It is
anticipated that these significant
changes will assist HR to meet the
growing needs of our extremely
diverse and ever evolving
organisation.
With responsibility in many areas such
as Recruitment and Selection,
Workers Compensation, EEO and
Training, HR will now add the Payroll
functionality and organisational OH&S
management to their portfolio. Payroll
at $4.3 million per annum and over
250 employees is currently being
translated to the new Concept
System shared with the UOW to allow
for employee web-based 
self-services, and increased
organisational reporting capabilities to
help better manage the labour costs
of operations. Several other projects
have been progressed during the
year. The inaugural Learning and
Development Process was
completed in 2002 involving staff and
their supervisors in an annual review
with a focus on individual training and
development which aligns staff activity
and learning support with the
strategic interests of the UniCentre. 
Greater emphasis has been directed
to communicating via our employee
web-page and email, as operating
units around UniCentre are now
equipped with computer terminals.
Computer system upgrades have
been accomplished within the HR
office greatly increasing efficiencies
and our work in employee equity has
again met with congratulations from
the EOWA agency. Two industrial
certified agreements are currently
being negotiated and the new
University Unions (State) Award
became operational in 2002 allowing
us to convert casual workers to a
sessional employment basis providing
greater security and benefits for the
staff, but also helping the UniCentre
to manage costs more effectively.
Restructuring within this unit saw the
departure of Ann Eady after almost
24 years of service. Ann worked at
General Office Reception, spending
the last two years as a clerical
assistant in the Human Resources
unit. Ann’s long-standing contribution
to UniCentre will be missed by those
who have worked with her. 
Facilities
The Facilities Unit provides a 
diverse range of services including
maintenance of food service
equipment and the UniCentre
information technology network,
function set-up, cleaning, building 
and services maintenance, and is
responsible for assets management,
environmental management and
security.
The Facilities Unit provides services
between 05:45 to 24:00 from
Monday to Friday and on weekends
when required. Significant highlights
for this department in 2002 were:
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mentioned Oriental Express. All
tenants pay commercial rental
for premises along with all the
vending on campus. Coffee,
snack and drink vendors pay
commission on sales. This
income, like all at the UniCentre,
goes to support the continued
delivery of all services including
non-trading initiatives such as
Clubs and Societies, student
leadership etc. Across all
tenancies, the UniCentre
collects just under $400,000
per annum on all tenant rentals
and commissions. Our focus
this year has been to expand
the length of service for food
not only in the evenings but
through the recess periods and
the tenancies have provided
this. For example, Asian
Bamboo now operates three
nights a week in University
Session. The prime direction in
2003 will be to expand further
ranges of products to meet the
demand for ‘takeaway to the
office or home’ options such as
meal theme packs. 
UniBar
UniCentre went into the second
year of operation of the new
$3.3m UniBar complex
providing a multi-functional
venue for all University students
and staff and is now extending
to the local community. It truly is
a million dollar operation for the
campus community exceeding
$1m in total Food and Beverage
sales for 2002! 
UniBar achieved its targets for
2002 across sales, costs of
goods related to sales and
labour costs targets, but fell
slightly short on the net result
with overhead expenses
greater than expected.
Excellent results were 
achieved in costs of sales 
due to minimum wastage 
and excellent buying practices. 
For 2003, UniCentre looks to
further expand sales beyond
2002 sales with greater evening
activities and weekend
operations.
• Implementation of Finance 1
Purchase Order System
• Implementation of Request for
Maintenance System to aid tracking
of maintenance works
• Relocation of the Careers
Development Unit into space next
to Centre for Student Development,
Ground Floor, UniCentre Building 11
• Deployment of Payroll Computers
for the Concept System to all
business units
• Data network conversion of hubs
to switches to increase computer
processing speed
• Installation of an “Ethernet” data
line to Children’s Services to enable
connection with the University
network
• Computer network “Altiris”
installation to enable remote
management and deployment of
programs to desktop units
• Annual Learning and Development
plan completed for all unit personnel
• Conversion of old squash court
and toilets to SRC storage space
• Cleaning supervisor position filled
from internal applicants allowing for
succession planning
• New Cleaning Roster
implemented
• Children’s Services Air
Conditioning installed and
commissioned to reduce the heat
to a more stable temperature
• Customer Service Audits
conducted
• Business Unit review conducted
• Planning and design for the
refurbishment of the General Office
and new “Corporate Services”
offices completed.
In 2003, the Facilities Unit looks
forward to implementing an OH&S
Risk Management System and an
Asset Management System.
The Facilities Unit staff enjoyed
providing service to the staff and
students of the UniCentre, and
thanks must go to Debbie
Patterson (Facilities Co-ordinator),
Maureen Favorito (Administration
Assistant), Jenny Smith (Cleaning
Supervisor), three full-time, six 
part-time and four casual Attendant
Cleaners.
Commercial Services
Food Services
UniCentre Food Services in 2002
showed no real growth in annual
sales at $2.2m but expanded its
services with new products,
additional tenants and vending
providing more diversity and
choice. Growth continued at the
west end of Campus with Keira
Buffet growing sales over 13%.
Staff and students can take
comfort in the knowledge that
UniCentre Food only increases
prices once per year and then not
on all product ranges, to maintain
the policy of ‘quality at an
affordable price’ for the campus
community. For example, a cup of
coffee at $1.10, a chip roll at $2.40,
a 600ml coke at $2.00, fish, chips
and salad for $4.75 and through
the self-serve sandwich bars, meat
and salad sandwiches and rolls can
be made up for under $3.00. 
Though the net result for 2002 was
over $100,000 short of budget, it
was primarily due to the overhead
expenses particularly for kitchen
and facility costs, which were
higher than anticipated. UniCentre
is budgeting for 2003 sales of
$2.3m to net $120,000 or 5% of
sales, to allow continued
improvement of facilities.
UniCentre operates Fuel Silo (a
self-serve fresh food outlet), Sal
Paradise (a mid-range coffee
lounge), Engine (burger bar),
UniBar Food (based on take-
aways) and Keira Buffet (a mix of
hot meals and self-serve products).
The former pizza-come-pasta
outlet Olive Rumba was contracted
mid year as Oriental Express, a
South East Asian food outlet which
has already received a significant,
warm reception as measured by
the UniCentre’s customer service
index.
UniCentre Food Services are
supported by valued tenants in
Food Re Thought, a restaurant in
the McKinnon building, the Juice
Cart outside the Communications
building, the Coffee Cart in the
courtyard next to the Biological
Sciences Building, Asian Bamboo in
the Food Court and the afore-
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Did you know?
• Sal Paradise sold over 
60,000 cups of coffee 
in 2002.
• Over 120,000 pieces 
of confectionery were 
sold in Fuel Silo and 
Keira Buffet.
• Engine sold over 
23,000 burgers.
• One third of sales in 
Fuel Silo, Keira Buffet 
and Sal Paradise were 
the fresh made 
sandwiches and salads.
• 40% of UniBar sales 
were non-alcoholic with 
lunchtime sales 
dominated by food 
and soft drink sales.
• Soft drinks represented 
26% of sales in UniBar 
with over 60,000 units 
per year and of the 
remaining beverage 
sales, beer comprised 
60% of sales with over 
90,000 schooners sold 
for the year, 65,000 soft 
drinks including over 
45,000 600ml cokes 
and with food, 70,000 
chip rolls and plates of 
chips. 
• A chip roll and a 
schooner of beer or 
a coke is the favourite 
lunch order at UniBar!
The first Garden Party was held in the
new Bar in March 2002 with over
2500 patrons, proving such a
success we look to holding two such
events in 2003. A new coffee station
was developed with Wild Bean
Coffee opening at 11 am each
morning. New ranges of foods were
introduced in the hot foods,
takeaways and snack foods for the
late night crowd such as pizzas on
Thursday nights.  
Ranges of bottled and glasses of
wine had been introduced
throughout the year with particular
attention to Friday nights. The UniBar
is now being used more on
weekends for events such as
weddings and birthday parties, and is
an attractive indoor /outdoor venue
readily available on weekends.
2002 Liquor Sales of over $600,000
compared to $558,000 in 2001 and
Food Sales skyrocketing at over
$400,000 compared to $224,000 in
2001.
The UniBar has become a very
welcome social centre for the
campus population. Evenings at
UniBar offer a safe, enjoyable place for
students and staff to gather and enjoy
entertainment. Merit is attributable to
the wonderful staff led by Wayne
Brown, Dave Rosta and Sharon
Tywford and supported by Trish
Cooney, Entertainment Coordinator.
UniShop + IT
Customer Outcomes
Students were given direct access to
the UniShop + IT text database from
SOLs allowing them to view
customised text listings per enrolled
subject. This is now the official
database of course texts. Students
can also access this web search
facility via instore computer displays.
UniShop + IT commenced supply of
textbooks to UOW campuses at
Moss Vale, ABRS Hong Kong and
METC Singapore.
The online catalogue of UOW Clothing
and Souvenirs was established on the
UniShop + IT website and has been
linked to the UOW Alumni website.
We have also taken on the supply of
Corporate and Executive Gifts on
behalf of the Vice-Chancellor’s Unit
and Alumni.
The sale and casual hire of Academic
Dress was transferred from the
Academic Registrar’s Division in May
and has generated over $25,000
income to UniShop + IT. 
Numerous new products were
introduced in 2002 including non-logo
clothing incorporating children’s wear
and indigenous Australian designs,
Australiana and sporting souvenirs,
toys, nursing aids, graduation bears in
UOW colours and computer
peripherals.
Staff established a Customer Service
Charter and participated in a Mystery
Shopper program in response to the
one point slip in the CSI survey. 
The UniShop + IT customer count is
down 2% on 2001, however, stronger
marketing of online services and 
instore product expansion, a focus for
2003, should see this figure improve.
Several academic conferences were
supported throughout the year with
book displays on and off campus, and
UniShop + IT hosted book launches
for a small number of local authors on
campus.
Financial Outcomes
Total Sales of $5,777,000 for UniShop
+ IT are 17% above budget. High
growth in textbook sales (23%)
contributed over $600, 000 with
59,000 texts sold. High first year
enrolments, with many new texts and
new editions, were the main drivers of
this growth supported by enhanced
online access via the store website.
Net Profit of $535k (19% over budget)
paralleled this growth, with COGS
maintained at 72% and operating
expenses controlled.
Text sales to external and overseas
campuses grew 17% to $177,000
including $83,000 to Dubai and
$70,000 to Shoalhaven.
UniShop + IT expanded its IT area and
product range, appointed an IT
Salesperson and developed a specific
IT marketing program. As a result,
sales grew 117% to reach $240,000.
Significant sales also occurred in other
areas: Clothing grew 15% to
$175,000, Course Notes grew 17% to
$425,000, Non-fiction books grew
7% to $235,000 and Phone product
sales through the Newsagency grew
50% up to $230,000.
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With static enrolments predicted for
2003, UniShop + IT performance
targets are in the 3% to 5% range.
The impact of the new texts and
new editions of 2002 are not
expected to occur in 2003 as these
texts generally hold a two-to-three
year lifecycle.
Online sales targets are set for 20%
growth through extensive
marketing and website
enhancement. This will include
expansion to off-campus
businesses, professionals,
institutions and the school market.
Product ranges will continue to
expand, with introductions in
student lifestyle and IT and the
viability of additional retail premises a
2003 project.
The “Pay by Eftpos for your chance
to win!” campaigns aimed to reduce
cash handling in UniShop + IT and
produced a 41% cash to 59%
Eftpos ratio for the Autumn
campaign (+5 points), and a 40%
cash to 60% Eftpos ratio for Spring
session (+4 points on 2001). These
campaigns will continue in 2003. 
Other Outcomes and
Developments
UniShop + IT replaced its 10 year old
CABS system with BookNet in July.
This Windows-based system
provides greater flexibility,
functionality and customer-focused
features.
Substantial investment in OH&S
were undertaken in 2002, with non-
slip resurfacing of the loading dock,
the purchase of a Quikstak mini
forklift and bulk shelving for the Post
Office. Risk assessment was
completed in line with new OH&S
legislation. 
In Human Resources, UniShop + IT
commenced the staff Learning and
Development Program and
introduced multiskilling. Sessional
positions were appointed in line with
the new University Union Award and
casual staff were sourced from the
campus JobShop.
The new position of Business
Development and Outreach was
created in May to research and
coordinate strategies for current 
and future business growth. Stacey
Mitchell collaborated with the
Marketing Unit to feature a range 
of promotions throughout the year.
Specific campaigns included the
launch of IT products, Eftpos, the
Annual Book Sale, Fathers’ Day,
Graduation and Christmas.
The year 2003 will see an upgrade
to UniShop + IT incorporating a refit
of the front-of-store Point-of-Sale
area, a repaint of the walls and
ceiling, and new internal and
external signage. 
Post Shop
The Post Shop maintained its high
ranking for customer service in 
2002 as demonstrated by excellent
results in the Customer Service
Index. It had its highest customer
count in September, peaking at
2,500 in one week! The annual
customer count is up 5% on 2001.
As with UniShop + IT, Post Shop
sales of IT consumables have
grown 50%. Total Post Shop sales
reached $763,000, or 24% over
budget. Phone product sales
growth of 66% to $430,000 was
the major driver. Net Profit of
$107,000 is 46% over budget and
has grown 166% in the four years
since its relocation to the IT Arcade.
Wage efficiencies, training,
merchandising, and international
student enrolments (70% of
customers) all contributed. Forecast
Net growth of 10% for 2003 will be
achieved with intensive sales
programs, sustained growth in
telephony and staff restructuring.
Did you know?
• $507,000 was given 
back to students in UniShop 
+ IT UniCentre discounts 
(up 25%).
• A record 18,000 customer 
transactions in Week One 
Autumn session, saw 
44,000 items sold for over 
$1m.
• 1559 entrants in our Eftpos 
Spring Session promotion 
to win a Sanyo DVD Player, 
Video Ezy gift vouchers and 
UniShop + IT Gift Vouchers 
worth $1,130.
• 533 entries in our IT 
promotion to win a $500 
Canon Digital Camera. 
Over 600 students chose 
to receive our monthly email 
newsletters on new product,
promotions and special 
offers. 
• The Post Office processed 
450 working visas on behalf 
of DIMIA for international 
students of UOW.
• 5169 parking permits were 
processed by the Post 
Office, just 14 more than 
2001.
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Conferences and Functions
The highlights for 2002 included the
return of many significant external gala
events such as the Black and White
Charity Ball, the NSW Police Service
Charity Ball and the Illawarra’s premier
gala event, The Integral Energy
Illawarra Business Awards of the Year
Gala Dinner, all held successfully in
University Hall.
Joining these high profile events for
the first time were the St George
Illawarra Dragons Awards Dinner in
September, the Restaurant and
Catering NSW Awards Dinner held in
July and the Australian Health
Management Group Farewell dinner
held in August. 
Additionally, through strong and
positive marketing strategies, the
Conference and Functions unit
attracted six of the largest regional
schools’ Year 12 formals. A total of
1,857 potential first year
undergraduates to the University were
hosted in 2002. 
From the above it is pleasing to
acknowledge that University Hall has
established itself as one of the
premier, large-scale, catered venues
within the Illawarra region.
Budget Achievements
The challenge for the Conferences
and Functions Unit was the variance
of monthly sales business mixes
against budget forecasts. Strong
trading months were February, July,
August, September and November
which were the best ever on record. 
Strong growth over 2001 figures in
External Business Sales occurred
across the following market
segments: 
External Conferences up 52% in 2002
External Dinner up 43% in 2002
External Meetings up 13% in 2002
External Meetings no catering up 20%
in 2002
Growth over 2001 figures for
Internal Business Sales occurred
across the following market
segments: 
Internal Lunches up 9.8% in 2002
Internal Meetings up 33% in 2002
Internal Meetings No Catering up 48%
in 2002
Service Achievements
The Unit continues to improve and
enhance its activities though continual
quality improvement and feedback
mechanisms. 
These statistics allow the unit to
address and plan for future
improvements. 2002 results are
listed as:
• 80% of Internal University clients
rated Good to Excellent the
assistance given by Conference 
& Function administrative staff.
• 90% of Internal University clients
rated Good to Excellent the
presentation and set up of the
function room used.
• 94% of Internal University clients
rated Good to Excellent the services
given by Hospitality floor staff on the
day of their function.
• 88% of Internal University clients
rated Good to Excellent the quality
and presentation of foods served at
their function.
The unit also oversees University
Lodge, the deluxe on campus
accommodation venue with it’s
rooms categorised 4 to 4.5 star rating
by the AAA, the industry body
responsible for awarding
accommodation star ratings.
Significant growth by 35% over 2001
figures for University Lodge were
achieved through ongoing internal
awareness of the facility.
Recognition for the important efforts
of core full time staff led by Elena Di
Stefano, Conference and Functions
Coordinator and supported by Ciarn
Armour, Conference and Functions
Assistant. Elena’s daily challenges
were numerous and included keeping
our Conference and Functions
Supervisor, Glenn Winter and his large
team of part time hospitality casual
staff focused thus ensuring our client
experience was a truly memorable
one. Furthermore ensuring, through
the administration office, adequate
response times of client quotations
was also a priority.
Understanding that our service staff
can make or break our reputation, a
highlight in 2002 was the creation of 
a position for our completed
Hospitality Trainee, Khang Luu to
Hospitality Assistant supporting and
working closely with Glenn Winter.
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Thank you to a good friend of the
unit, John Schaife-Elliott, who
stepped into the role of Functions
Chef for 11 months providing
guidance and stability to the Unit
and whose contribution cannot be
left unrecognised. John’s influence
allowed Rachel Murty, Apprentice
Chef, to grow in confidence and
ability by encouraging her to
compete in the Illawarra Apprentice
of Year Award 2002 and looks
forward to competing again in
2003. 
Finally, a thank you to the many
persons who provide services to
the unit. Without you we could not
continue to provide quality services
to our internal and external client
base.
Shoalhaven Campus
Services
We continued to support the
developing operation of the
Shoalhaven University/TAFE
campus at Nowra. In addition to
running the shop/cafe, which
incorporated a text supply service,
the UniCentre, URAC and SRC
worked hard to deliver both
relevant services at the Shoalhaven
Campus and to welcome Nowra
students into events and facilities at
the Wollongong Campus. A
highlight achievement of the year
was the creation of a turfed playing
ground. Shoalhaven Campus
Services showed major growth in
sales of 41% to just under $60,000
in 2002 in both books and food
which has reflected in an
improvement of $25,000 reduction
in the subsidy necessary to operate
the services.
membership
honourary life members
Ian L Dunn
Susan Stevenson
Gerald Stuart Street
Dr Winnifred Mitchell AM
Benjamin Meek
Lorna Koetz
Noel Diffy
Therese (Tot) Brooks
Fay Hulford
Prof Ken McKinnon
Buck (Buchanan) Reed
Don Beale
Karen Zaini
George Takacs
Damien Cahill
Sherlyn Pillay (Moynihan)
The Hon Dr Robert M Hope
Jim McKee
Georgina Skinner
Damien Considine
Wayne Brown
Julie Fredericks
Cheryl Brooks
Jesse Martin
Angelo Gaudiosi
Renée Franco
Prathy Uppala
Member Statistics
2002 2001
Annual UniCentre 
Subscription Fee $200.20 $200.20
UniCentre 
Life Members 3,651 3,539
Student Members 14,500 13,067
University Staff Members
Permanent
Academic Staff 1,467 1,552
Full time 613
Part time 36
Casual 504
General Staff
Full time 592
Part time 226
Casual 450
UniCentre Staff 246 267
Staff Award
General Office Receptionist Renée
Franco was the recipient of the
2002 Staff Award for her dedication
and professionalism in the delivery
of front-of-house customer service. 
Special Thanks
Wollongong
UniCentre thanks
all staff,
volunteers,
sponsors, UOW
administration 
and staff and all 
of our business
associates for
contributing to 
a successful year
in 2002.
Voluntary Service Award
Prathy Uppala, UOW student,
was the 2002 recipient of the
UniCentre Voluntary Service
Award. It was Prathy’s keenness,
generosity, commitment and
willingness to help other
students, and in particular,
international students, which 
has made her a worthy and
deserving recipient.
Full Time Staff 
GENERAL MANAGER
Chris Patton, Nigel Pennington
BUSINESS OPERATIONS MANAGER
Peter Bottele
human resources
HUMAN RESOURCE MANAGER
Wayne Clark
HUMAN RESOURCE CO-ORDINATOR
Kathy Fitzsimmons
HUMAN RESOURCE ASSISTANT
Annette Cooper, Ann Eady
finance
FINANCE MANAGER 
Joanne Sutherland
SYSTEMS ACCOUNTANT
Linda Ernst
FINANCE ADMINISTRATIVE ASSISTANTS
Rosanne Humble, Jenni Rosser, Isabel
Sacco, Sue Docherty, Petra
Drenoyanis, Mellisa Gallacher
general office
ADMINISTRATION MANAGER
Solveig Dewhurst
OFFICE ADMINISTRATIVE ASSISTANTS
Renee Franco, Jan Miller, Judy
Weston
centre for student development
STUDENT LEADERSHIP CO-ORDINATOR 
Tony Elshof
ENTERTAINMENT CO-ORDINATOR
Patricia Cooney
ACTIVITIES CO-ORDINATOR
Adene Rigley
marketing
MARKETING MANAGER
Fran Walder
MARKETING ASSISTANT
Courtney Robson
UOW MANAGEMENT TRAINEE
Jenny Sara
INFORMATION SYSTEMS ANALYST
Brendan Lloyd
conferences & functions 
CONFERENCE & FUNCTIONS MANAGER
James Cook
CONFERENCE & FUNCTIONS 
CO-ORDINATOR
Elena Di Stefano
unicentre
staff 2002
Long Serving Staff Members 
years
Peter Bottele 29 
Kym Hodcroft 25
Ann Eady 23
Kathy Fitzsimmons 20
Jan Miller 20
Elena Di Stefano 19
Jenni Rosser 19
Peter Stapleton 18
Angelo Gaudiosi 18
Maree Weekes 17
Carol Bridgewater 17
Estelle Schultz 17
Judy Weston 17
Karen Zaini 17
Lea Foye 17
Wayne Brown 15
Annette Cooper 15
Carol Cusack 15
Carolyn Spalding 15
Mellisa Gallacher 14
Sharon Twyford 14
Kay Clarke 13
Debbie Patterson 13
Jason Gallacher 12
Glennys Marsland 12
Kevin Lothian 12
Rosanne Humble 12
Martin Carling 12
Patricia Moss 11
Stephen James 11
Julie Sands 11
Brian Parker 11
Julie Dunne 11
Maree O’Leary 11
Jenny Smith 11
Peter Rattenbury 10
David Rosta 10
Joy Brewer 10
Diane Choice 10
Janelle Davis 10
27centre
wollongong
introduction 1-4
major innovations 
5-6
adding value to the
uow experience 7-14
publications 15
facilities & support
services 15-22
commercial services
22-26
membership 26
unicentre staff 27-28
financial statements
29-46
long serving staff
members
full time staff
28annual report for the year ended 31 december 02
EXECUTIVE CHEF, FUNCTIONS
Christiaan Cundasamy
APPRENTICE CHEF
Rachel Murty
CONFERENCE & FUNCTIONS ASSISTANT
Ciarn Armour 
CONFERENCE & FUNCTIONS
SUPERVISOR
Glenn Winter 
CONFERENCE & FUNCTIONS
HOSPITALITY ASSISTANT
Khang Luu
CONFERENCE TRAINEE 
Melissa Wilson
facilities
FACILITIES MANAGER
Doug Heaton
FACILITIES CO-ORDINATOR
Debbie Patterson
ADMINISTRATION ASSISTANT
Maureen Favorito
CREW CHIEF
Jenny Smith
ATTENDANT CLEANERS
Brian Parker, Mark Dyer, Kay
Clarke,
CLEANERS
Rada Kotevska, Nola Pados, Lila 
Naumovski, Don Gilliland, Brian
Cusack, Rickie Milligan, Shirley
West
catering
UNIT SUPERVISORS
Jason Gallacher, Angelo Gaudiosi,
Martin Carling, Karen Zaini, Cheryl
Brooks, Maree Weekes
STORES SUPERVISOR
Peter Stapleton
FOOD SERVICES CLERK
Glennys Marsland, Esmeralda
Torresan
CHEF
Erika Sheppard
COOK
Carol Cusack, Matt Reiher
KITCHEN ATTENDANT
Lea Foye 
unibar/entertainment
BAR SUPERVISORS
Wayne Brown, David Rosta,
Sharon Twyford
BAR ATTENDANT
Megan Crowl, Kathryn Monaghan
unishop
RETAIL MANAGER
Steve James
ASSISTANT RETAIL MANAGER
Kevin Lothian
ASSISTANT RETAIL MANAGER – 
BUSINESS DEVELOPMENT
Stacey Mitchell
RETAIL SUPERVISOR
Julie Sands, Dolores Zammit
HEAD CASHIER
Michelle Stimson
RETAIL ASSISTANTS
Iain Watt, Eleni Arifien, Robyn
Oliveira, Eleni Stankovic, Joanne
Robinson, Petah Felton, Jo Fisher-
Ward, Neil Webster, Nicholas
Pappas
NEWSAGENCY STAFF
Vanessa Lockyer, Natalie Reynolds
SYSTEMS OFFICER 
Silvana Naumovski
SYSTEMS STAFF
Denise Gracie
ACADEMIC LIAISON OFFICER
Jacquie Poole
BOOK BUYER
Ann Blythman, Jane Langridge
SENIOR STOREPERSON
Peter Rattenbury
BOOKSHOP ASSISTANT
Paul Rybak
post office
ASSISTANT MANAGER POST OFFICE
Diane Choice
POSTAL OFFICERS
Cathy Rostankovski, Karen Ford,
Rhondda D’Angelo, Tamie Walsh,
Bronwen Wingate
childcare
CHILDREN’S SERVICES MANAGER
Carol Lymbery
TEACHING DIRECTOR 
(KIDS’ UNI-NORTH)
Robyn Timlin
TEACHING DIRECTOR 
(KIDS’ UNI-SOUTH)
Taesha Duley-Smith, Kellie
Cooper
ADMINISTRATION ASSISTANTS
Janelle Davis, Fiona Mills
OUT OF SCHOOL HOURS  
CO-ORDINATOR
Lyn Cruikshank
TEACHER
Margaret Kingston-Pousini
CHILD CARE WORKERS
Sarah Brady, Tracy Dunn, Julie
Davidson, Sarah Elliot, Debbie
Foster, Pauline Gemmill,
Barbara Hattenfels, Julie Heck,
Maxine Hurst, Sue Kotaminidis,
Melissa Labor, Angela
Oberhardt, Maree O’Leary,
Kate Peterson, Anita Spralga,
Melissa Whittaker, Lauren
Williamson, Kellie Waters
COOKS
Julie Dunne,Wendy Howe
SHOALHAVEN
Sue Best
directors’ report
Nigel Pennington B.A, M Comm, FAIM, FAICD
Executive Director 
Company Secretary 
General Manager
Directors’ Meetings
entertainment/
finance/ student children’s 
board administrative development service
A B A B A B A B
Mr D Rome 6 6 - - - - - -
Ms V Badham 1 2 - - 2 4 - -
Mr D Considine 2 3 - - - - - -
Mr B Fraser 5 6 6 7 - - - -
Dr S Gower 6 6 1 1 - - 3 3
Ms R Haley 3 3 1 1 2 4 - -
Ms C Hayward 1 3 2 5 - - - -
Ms D Patterson 6 6 - 7 - - - -
Ms S Salam 5 6 - - 2 3 - -
Mr G Smith 4 6 2 6 1 3 - -
Ms J Starky 1 3 - - - - - -
Mr J Thom 3 3 - 2 - - - -
Mr B Ward 3 3 2 2 - - 1 1
Mr G Ward 2 3 - - - - - -
Mr D Williams 2 3 2 3 - - - -
Mr C Patton 6 6 7 7 5 7 2 3
A -Number of meetings attended
B -Reflects the number of meetings held during the time the director held office during the yr
Results 2002    2001
Revenue 15,195,985 13,688,314
Operating profit before income tax 563,791 477,274
Income tax attributable to operating profit - -
Net Profit    563,791 477,274
Retained profits at the beginning 
of the financial year    5,046,847 4,569,573
Retained profits at the end of the financial year 5,610,638    5,046,847
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Resignations
name effective date
The directors who resigned during the year were:
Tracey Kirk Downey 5/3/2002
The directors who were replaced during the year were:
Rochelle Haley 27/8/2002
Vanessa Badham 27/8/2002
David Morgan Williams 27/8/2002
Christine Hayward 27/8/2002
Dividends
Dividends are not payable by companies limited by
guarantee, such as the UniCentre.
State of Affairs
There were no significant changes to the scope of
operating activities of the UniCentre during 2002. 
A range of service initiatives are discussed in the
Review of Operations.
Events subsequent to Balance Date 
There were no events subsequent to balance date.
Likely Developments
Nil
Review of Operations
The UniCentre performed very creditably in 2002,
with excellent service and operational results. A
major theme was adding value to the University
experience and strengthening links across the
University of Excellence. Credit goes to Chris Patton,
General Manager for all of 2002, (during my leave of
absence) and to the entire UniCentre staff. Chris has
now gone to a senior position in the affiliated
Wollongong University College and we wish him
every success for the future.
Community Focus
A major program in 2002 was the Student
Leadership and Development Program. The Centre
for Student Development was created to provide
opportunity for skills development outside of the
classroom. This initiative recognises the role of the
UniCentre in supporting the development of ‘The
Attributes of a Wollongong Graduate’. 
The Centre seeks to maximise the experimental
opportunities for students, both through targeted
skills development programs such as Leadership,
Team Building, Public Speaking, Assertive
Communication and Personal Marketing through to
self-managed activities, such as Clubs and Societies
and also, through entertainment.
The entertainment and events program in 2002
exhibited the tremendous diversity which
characterises the University of Wollongong. The
‘Global Fever’ week was a particular success, with
the ‘International Food and Groove’ event which
featured the participation of the many International
Clubs. It is worth noting that retention of first year
students is critically related to becoming connected
with peers, activities and others on campus. With
over 40 clubs participating in Orientation Week, the
Clubs Program is a key activity for the University and
the UniCentre.
Customer focus throughout our programs and
facilities was heavily supported in 2002. The honing
of tools such as the CSI (Customer Service Index)
and focus groups produced critical feedback for
understanding the changing needs of the campus
community. Communication systems were also
improved with a range of on-line systems being
added to paper-based programs.
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A pleasing feature of 2002 was the extent to which
the award winning ‘UniBar’ (completed mid 2002)
became the main social gathering place on campus.
With food, soft drinks and coffee the major sales
items (in the daytime), it was noticeable that the
major ‘tribes’ of the University all use this venue. 
The diverse entertainment programming, from the
innovative Tuesday Club through to Thursday Band
nights, supports this.
UniShop + IT was very successful. We offer the
highest continuous discount on books, at 12.5%, in
Australian Campus Bookstores. When combined with
the 8% Government Rebate this is the ‘best deal in
Australia’, and an effective online search and sales
program supported the standout sales performance
of UniShop + IT. Both UniShop + IT and the Post
Office, which also had an outstanding year, used the
customer survey instruments outcomes effectively
for changes in their systems and programs.
Children’s Services continues to offer a diversified
and high quality program. The centre is an
acknowledged leader in Illawarra Day Care
programs, and provides an indispensable service to
student and staff parents of the University. With the
generous assistance of the Vice-Chancellor, we were
able to proceed with air-conditioning of the entire
centre. This occurred just before the onslaught of
summer heat, and has been extremely well received
by children, parents and staff.
Food & Functions
The Foods Services operation on campus had two
further developments in 2002. The addition of the
Fresh Juice Box and the extension of the Asian Food
outlets ensured that a wide range of products at
differentiated prices was available across a wide
range of hours. The Food Services Advisory Group
was very effective in crafting new options and
programs during 2002. In December 2002, highly
experienced Executive Chef, Christiaan Cundasamy
was recruited to support both internal menu
improvements and growing our extensive
Conference and Functions program.
Financial Trends
As a not-for-profit organisation the major concerns 
of the UniCentre are to generate sufficient returns 
to meet its obligations and to fund service needs and
capital development. The debt retirement program
currently provides for annual repayments of nearly
$700,000pa.
The Operating profit of $563,791 is up on the 2001
result. Although note that some $210,400 is a
reduction of liability resulting from writeback of debt
on an internal transaction with the University, and
which is specific to 2002 only. The positive results of
2001 and 2002 have meant that student fees have
been able to be held at the same real level (adjusted
for inflation).
The General Services Fee (GSF), and the proportion
of that fee that is transferred to the UniCentre, is
lower than the average student fees paid at other
NSW Universities.
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02 income dissection 02 expenditure dissection
2% Grant Income 
0.4% Nowra 
0.5% Vending Income
8.5% Childcare 
0.6% Lodge 
43% UniShop + IT/
Post Office  
Admin Wages 4.9%
Facilities 4.4%
Office 0.8%
Services 0.5%
Entertainment 2.6%
Leases/ Minor
Equipment 1.1%
Accommodation Office
0.07%
Staff Training 0.5%
Food 20.9%
Members’ Fees 17.9%
Interest Received 0.3%
Rent Received 1%  
Food 20.8%
UniBar 4.2%
4.6% Other
9.5% Childcare
0.8% Nowra
0.5% Lodge
43.4% UniShop + IT/
Post Office  
net profit
700,000
600,000
500,000
400,000
300,000
200,000
100,000
0
-100,000
-200,000
food unibar functions UniShop + IT/post office children’s services shoalhaven
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directors’ declaration
In the opinion of the directors of Wollongong
UniCentre Limited (“the Company”):
1 The financial statements and notes, set out 
on pages 33 to 42, are in accordance with 
the Corporations Act 2001, including:
(a) giving a true and fair view of the financial 
position of the Company as at 31 December 
2002 and of its performance, as represented 
by the results of its operations and its cash 
flows, for the year ended on that date; and
(b) complying with Accounting Standards and 
the Corporations Regulations 2001; and
2 There are reasonable grounds to believe 
that the Company will be able to pay its debts 
as and when they become due and payable.
Dated at Wollongong this 25th day of March, 2003.
Signed in accordance with a resolution of the
directors.
certificate under section 
41C(1C) of the public finance 
& audit act, 1983, for the year
ended 31 december 02
Pursuant to the requirements of the Public Finance
and Audit Act, 1983, we declare that in our opinion:
1 The accompanying financial statements 
present a true and fair view of the financial 
position of the Company as at 31 December 
2002 and transactions for the period then 
ended.
2 The statements have been prepared in 
accordance with the provisions of the Public 
Finance and Audit Act, 1983, the Public 
Finance and Audit Regulation 2000, Urgent
Issues Group Consensus Views and applicable 
accounting standards.
Further, we are not aware of any circumstances 
which would render any particulars included in the
financial statements to be misleading or inaccurate.
Dated at Wollongong this 25th day of March, 2003.
Signed in accordance with a resolution of the
directors.
net results 02 actual vs 01 actual
D Rome
Executive Chair
N Pennington
Director and General
Manager
D Rome
Executive Chair
N Pennington
Director and General
Manager
2002                    2001
note 2002 2001
$ $
statement of financial
performance for the year ended
31 december 02
Revenue from Ordinary Activities
Revenue 
from Sales of Goods 3 11,641,768 10,188,331
from Rendering of Services 3 2,725,075 2,437,598
Other 3 829,142 1,062,385
Total 3 15,195,985 13,688,314
Expenses from Ordinary Activities
Cost of Goods Sold 6,242,341 5,479,505
Operating Expenses 5,103,799 4,539,244
Occupancy/Depreciation Expenses 606,352 555,314
Administration Expenses 2,592,999 2,475,491
Borrowing Costs 86,703 161,486
Profit from Ordinary 
Activities before Income 
Tax Expenses 3,4 563,791 477,274
Income Tax Expenses 
Relating to Ordinary Activities1(g) - - 
Net Profit 563,791 477,274
The statement of financial performance is to be read
in conjunction with the notes to, and forming part of,
the financial statements set out on pages 34 to 42.
statement of financial position as
at 31 december 02
Current Assets
Cash 6 299,872 687,810
Receivables 7 265,615 141,515
Inventories 8 1,920,261 1,629,680
Other 10 62,069 182,017
Total Current Assets 2,547,817 2,641,022
Non-Current Assets
Property, Plant & Equipment 11 1,663,485 1,925,568
Intangibles 12 - - 
Occupancy Contribution 9 6,560,270 6,814,055
Total Non-Current Assets 8,223,755 8,739,623
Total Assets 10,771,572 11,380,645
Current Liabilities
Payables 13 1,400,727 2,003,833
Interest Bearing Liabilities 15 430,000 430,000
Other 14 104,180 49,709
Provisions 17 384,387 376,784
Total Current Liabilities 2,319,294 2,860,326
note 2002 2001
$ $
Non-Current Liabilities
Interest Bearing Liabilities 15 2,110,000 2,710,000
Other 14 240,000 259,500
Provisions 17 491,640 503,972
Total Non-Current Liabilities 2,841,640 3,473,472
Total Liabilities 5,160,934 6,333,798
Net Assets 5,610,638 5,046,847 
Equity
Retained Profits 18 5,610,638 5,046,847 
Total Equity 5,610,638 5,046,847
The Statement of Financial Position is to be read in
conjunction with the notes to, and forming part of,
the financial statements set out on pages 34 to 42.
statement of cash flows for the
year ended 31 december 02
Cash Flows From Operating Activities
Cash Receipts in the 
Course of Operations 15,022,238 14,178,594
Cash Payments in the 
Course of Operations (14,630,038) (12,712,538)
Interest Received 49,647 54,261
Borrowing Costs Paid (86,703) (159,794)
Net Cash Provided by 
Operating Activities 22(ii) 355,144 1,360,523
Cash Flows from Investing Activities
Payments for Property,
Plant and Equipment (143,082) (2,322,387)
Proceeds from Sale of 
Non-Current Assets - 182
Net Cash Used in Investing Activities (143,082) (2,322,205)
Cash Flows from Financing Activities
Proceeds from Borrowings 1,800,000 1,670,000
Repayments of Borrowings (2,400,000) (348,000)
Net Cash (Used in)/Provided 
by Financing Activities (600,000) 1,322,000
Net (decrease)/increase in Cash Held (387,938) 360,318
Cash at the Beginning of 
the Financial Year 687,810 327,492
Cash at the End of the 
Financial Year 22(i) 299,872 687,810
The statement of cash flows is to be read in
conjunction with the notes to, and forming part of,
the financial statements set out on pages 34 to 42.
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notes to and forming part of the
financial statements
1 statement of significant accounting
policies
The significant policies which have been adopted in
the preparation of this financial report are:
(a) Basis of Preparation
The financial report is a general purpose financial
report which has been prepared in accordance with
Australian Accounting Standards, the Public Finance
and Audit Act 1983, the Public Finance and Audit
(General) Regulation 2000, Urgent Issues Group
Consensus Views, other authoritative
pronouncements of the Australian Accounting
Standards Board and the Corporations Act 2001. It
has been prepared on the basis of historical costs
and, except where stated, does not take into account
changing money values or current valuations of non-
current assets. These accounting policies have been
consistently applied and, except where stated, are
consistent with those of the previous year.
(b) Revenue Recognition - Note 3
Revenues are recognised at fair value of the
consideration received net of the amount of goods
and services tax (GST). Exchanges of goods or
services of the same nature and value without any
cash consideration are not recognised as revenues.
Sale of Goods Revenue from the sale of goods is
recognised (net of returns, discounts and allowances)
when control of the goods passes to the customer.
Rendering of Services Revenue from rendering
services is recognised when that service has been
fully provided.
Interest Income Interest income is recognised as it
accrues, taking into account the effective yield on the
financial asset.
Sale of Non-Current Assets The gross proceeds of
non-current asset sales are included as revenue at
the date control of the asset passes to the buyer,
usually when an unconditional contract of sale is
signed. 
The gain or loss on disposal is calculated as the
difference between the carrying amount of the asset
at the time of disposal and the net proceeds on
disposal.
(c) Members’ Fees
Members’ fees are brought to account in the year to
which the fees relate, and not necessarily the year in
which the University of Wollongong or Illawarra
Technology Corporation Ltd, which collect those fees
on behalf of the Company, remit them to the
Company. 
Entrance fees are included in members’ fees.
(d) Children’s Services Grants & Fees
Grants received are recognised in the period to which
they relate.
Fee revenue is recognised when the fee, in respect of
services provided, is receivable.
(e) Goods and services tax
Revenues, expense and assets are recognised net of
the amount of goods and services tax (GST), except
where the amount of GST is not recoverable from the
Australian Tax Office (ATO). In these circumstances
the GST is recognised as part of the cost of
acquisition of the asset or as part of an item of the
expense.
Receivables and payables are stated with the amount
of GST included. The net amount of GST recoverable
from, or payable to, the ATO is included as a current
asset or liability in the Statement of Financial Position.
Cash flows are included in the statement of cash
flows on a gross basis. The GST components of cash
flows arising from investing and financing activities
which are recoverable from, or payable to, the ATO
are classified as operating cash flows.
(f) Borrowing Costs
Borrowing costs include interest, amortisation of
discounts or premiums relating to the borrowings,
amortisation of ancillary costs incurred in connection
with arrangement of borrowings, foreign exchange
losses net of hedged amounts on borrowings,
including trade creditors and lease finance charges.
Ancillary costs incurred in connection with the
arrangement of borrowings are capitalised and
amortised over the life of the borrowings.
Borrowing costs are expensed as incurred unless
they relate to qualifying assets. Qualifying assets are
assets which take more than 12 months to get ready
for their intended use or sale. In these circumstances,
borrowing costs are capitalised to the cost of the
assets. Where funds are borrowed specifically for the
acquisition, construction or production of a qualifying
asset, the amount of borrowing costs capitalised is
those incurred in relation to that borrowing, net of any
interest earned on those borrowings. Where funds
are borrowed generally, borrowing costs are
capitalised using a weighted average capitalisation
rate.
(g) Taxation
The operations of the Company are exempt from
income tax under Section 50-5 of the Income Tax
Assessment Act (1997).
The operations of the Company are exempt from
payroll tax under Sections 10.1(k) and 10.2 of the
Payroll Tax Act 1971.
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(h) Acquisitions of Assets
All assets acquired including property, plant and
equipment and intangibles other than goodwill are
initially recorded at their cost of acquisition at the
date of acquisition, being the fair value of the
consideration provided plus incidental costs directly
attributable to the acquisition.
Where settlement of any part of cash consideration
is deferred, the amounts payable are recorded at
their present value, discounted at the rate applicable
to the company if a similar borrowing were obtained
from an independent financier under comparable
terms and conditions.
Expenditure, including that on internally generated
assets other than research and development costs,
is only recognised as an asset when the entity
controls future economic benefits as a result of the
costs incurred, it is probable that those future
economic benefits will eventuate, and the costs can
be measured reliably. Costs attributable to feasibility
and alternative approach assessments are expensed
when incurred.
Items of plant and equipment less than $5,000 are
expensed in the year of acquisition.
Occupancy Contribution The Company from time to
time contributes to the cost of construction of
buildings, their improvements and landscaping on
land over which it has no security or tenure. These
amounts are accounted for in the Statement of
Financial Position as Occupancy Contribution,
pursuant to an agreement reached with the
University of Wollongong, and written off over their
expected useful lives as detailed in note1(o).
Subsequent Additional Costs Costs incurred on
assets subsequent to their initial acquisition are
capitalised when it is probable that future economic
benefits in excess of the originally assessed
performance of the asset will flow to the
consolidated entity in future years. Costs that do not
meet the criteria for capitalisation are expensed as
incurred.
(i) Revisions of Accounting Estimates
Revisions to accounting estimates are recognised
prospectively in current and future periods only.
(j) Receivables
The collectibility of debts is assessed at balance date
and specific provision is made for any doubtful
accounts.
Trade debtors to be settled within 90 days are
carried at amounts due.
(k) Inventories
Stock has been valued at the lower of cost and net
realisable value. Cost is based on the first-in first-out
principle and includes expenditure incurred in
acquiring the stock and bringing it to the existing
condition and location.
These bases of valuation are consistent with those of
previous years.
Net realisable value is determined on the basis of
each inventory line’s normal selling pattern. Expenses
of marketing, selling and distribution to customers
are estimated and are deducted to establish net
realisable value.
(l) Leased Assets
Leases under which the Company or its controlled
entities assume substantially all the risks and benefits
of ownership are classified as finance leases. Other
leases are classified as operating leases.
Finance Leases Finance leases are capitalised. A
lease asset and a lease liability equal to the present
value of the minimum lease payments are recorded
at the inception of the lease.
Lease liabilities are reduced by repayments of
principal. The interest components of the lease
payments are expensed.
Contingent rentals are expensed as incurred.
Operating Leases Payments made under operating
leases are expensed on a straight line basis over the
term of the lease, except where an alternative basis
is more representative of the pattern of benefits to
be derived from the leased property.
(m) Goodwill - Note 12
Goodwill represents the excess of the purchase
consideration and incidental costs over the fair value
of the identifiable net assets acquired.
(n) Recoverable Amount of Non-Current Assets
Valued on a Cost Basis
The carrying amounts of non-current assets are
reviewed to determine whether they are in excess of
their recoverable amount at balance date. If the
carrying amount of a non-current asset exceeds its
recoverable amount, the asset is written down to the
lower amount. The write-down is recognised as an
expense in the net profit or loss in the reporting
period in which it occurs.
Where a group of assets working together supports
the generation of cash inflows, recoverable amount
is assessed in relation to that group of assets.
In assessing recoverable amounts of non-current
assets the relevant cashflows have not been
discounted to their present value, except where
specifically stated.
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(o) Depreciation and Amortisation
Useful Lives All assets, including intangibles, have
limited useful lives and are depreciated/amortised
using the straight line method over their estimated
useful lives.
Assets are depreciated or amortised from the date
of acquisition or, in respect of internally constructed
assets, from the time an asset is completed and held
ready for use.
Depreciation and amortisation rates and methods
are reviewed annually for appropriateness. When
changes are made, adjustments are reflected
prospectively in current and future periods only.
Depreciation and amortisation are expensed.
The depreciation/amortisation rates used for each
class of asset are as follows:
2002 2001
% %
Property, Plant and Equipment
Occupancy Contribution 2.50 - 3.33 2.50 - 3.33
Leasehold Improvements 10 - 20 10 - 20
Plant & Equipment 10 - 33 10 - 33
Intangible
Goodwill 10yrs 10yrs
(p) Payables
Liabilities are recognised for amounts to be paid in
the future for goods and services received. Trade
accounts payable are normally settled within 60
days.
(q) Bank Loans
Bank loans are carried on the statement of financial
position at their principal amount, subject to set off
arrangements. Interest expense is accrued at the
contracted rate in Other Current Liabilities.
(r) Employee Entitlements
Wages, Salaries, Annual Leave and Sick Leave
The provisions for employee entitlements to wages,
salaries, annual leave and sick leave represent
present obligations resulting from employees'
services provided up to the balance date, calculated
at undiscounted amounts based on current wage
and salary rates including related on-costs. Leave is
charged to the provision at the time leave is taken.
Long service leave The provision for employee
entitlements to long service leave represents the
present value of the estimated future cash outflows
to be made resulting from employees' services
provided up to balance date.
The provision is calculated using estimated future
increases in wage and salary rates including related
on-costs and expected settlement dates based on
turnover history and is discounted using the rates
attached to national government securities at
balance date which most closely match the terms of
maturity of the related liabilities. Leave is charged to
the provision at the time leave is taken.
Superannuation Entitlements Contributions to
employee superannuation funds are charged against
income as incurred. The Company is under no legal
obligation to make up any shortfall in the funds’
assets to meet payments due to employees.
(s) Provisions
A provision is recognised when a legal or
constructive obligation exists as a result of a past
event and it is probable that an outflow of economic
benefits will be required to settle the obligation.
If the effect is material, provisions are determined by
discounting the expected future cashflows at a pre-
tax rate that reflects current market assessments of
the time value of money and the risks specific to the
liability, except where noted below.
2 corporate information
Wollongong UniCentre Limited is a company limited
by guarantee. It is incorporated and domiciled in
Australia.
The registered address of the company is: 
Northfields Avenue 
NORTH WOLLONGONG NSW 2500
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2002 2001
$ $
3 revenue from ordinary activities
Revenue from Operating Activities
Sales revenue from operating activities
Related Parties 849,740 760,472
Trading Income 10,792,028 9,427,859
Revenue from Rendering Services
Members’ fees
Paid by Related Parties 2,723,513 2,435,623
Other 1,562 1,975
Other Revenue from Operating Activities
Grants received
Related Parties 295,500 443,000
Other 30,781 39,380
Rental income
Related Parties 64,688 81,524
Other 184,408 175,613
Other - Commissions, Vending
Machines etc. 76,087 158,229
Related Parties - Commission 128,031 110,196
Interest received 49,647 54,261
Revenue from Outside Operating Activities
Gross Proceeds from the Sale 
of Property, Plant & Equipment - 182
15,195,985 13,688,314
4 operating profit
(a) Individually significant items included in profit from
ordinary activities before income tax expense
UniBar Development - Capital Grant - 200,000
Redundancy Payments (158,173) -
Writeback of Creditor 210,400 -
52,227 200,000
(b) Profit from Ordinary Activities has been arrived at after
charging the following items:
Amounts set aside to provisions for 
employee entitlements 306,009 331,718
Provision for Doubtful Debts 2,000 210
Bad Debts - 89
Interest paid or due and payable
Related Parties 39,972 40,000
Other 46,731 121,486
86,703 161,486
2002 2001
$ $
Lease rental expense 
- operating leases 85,217 106,398
Depreciation of:
Building Improvements 290,051 280,248
Plant & Equipment 55,904 55,509
Computer Equipment 6,610 8,981
Motor Vehicles - 919
352,565 345,657
Amortisation of Occupancy 
Contribution 253,787 209,657
Total Depreciation and Amortisation 606,352 555,314
Net (gain)/loss on disposal of non-current assets:
Property, plant and equipment - (182)
5 auditors’ remuneration
Amounts received or due and receivable 
by the Auditors for audit services 23,100 20,200
Amounts received or due and receivable
by the Auditors for other services 300 250
Total Auditors’ Remuneration 23,400 20,450
6 cash assets
Cash at Bank 297,652 660,010
Cash on Hand 2,220 27,800
299,872 687,810
7 receivables
Debtors 251,660 134,633
Less: Provision for Doubtful Debts (10,000) (8,000)
Grants Received in Advance 23,955 0
Sundry Debtors - 14,882
265,615 141,515
8 inventories - at cost
Stock
Catering 43,962 42,091
Bar 12,487 12,640
Books/Retail/Newsagency/Software 1,813,214 1,527,479
Post office 50,598 47,470 
1,920,261 1,629,680
9 occupancy contribution
1(h)
Building 11 Arcade
At Cost 204,654 204,654
Accumulated Amortisation (40,890) (34,075)
163,764 170,579 
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Retail and Functions
At Cost 2,780,579 2,780,579
Accumulated Amortisation (555,560) (462,966)
2,225,019 2,317,613
University Hall
At Cost 647,196 647,196
Accumulated Amortisation (129,310) (107,758)
517,886 539,438
Child Care
At Cost 586,856 586,856 
Accumulated Amortisation (117,254) (97,711)
469,602 489,145
IT Arcade
At Cost 500,000 500,000
Accumulated Amortisation (64,567) (47,917)
435,433 452,083
UniBar
At Cost 2,901,853 2,901,853
Accumulated Amortisation (153,287) (56,655)
2,748,566 2,845,198
Total Occupancy Contribution 7,621,138 7,621,138
Accumulated Amortisation (1,060,868) (807,083)
6,560,270 6,814,055
Reconciliations
Reconciliations of the carrying amounts for each class
of occupancy contribution are set out below:
Building 11 Arcade
Carrying amount at beginning of year 170,580 177,395
Amortisation (6,816) (6,815)
Carrying amount at end of year 163,764 170,580
Retail and Functions
Carrying amount at beginning of year 2,317,613 2,410,206
Amortisation (92,594) (92,593)
Carrying amount at end of year 2,225,019 2,317,613
University Hall
Carrying amount at beginning of year 539,438 560,990
Amortisation (21,552) (21,552)
Carrying amount at end of year 517,886 539,438
Child Care
Carrying amount at beginning of year 489,145 508,687
Amortisation (19,543) (19,542)
Carrying amount at end of year 469,602 489,145
2002 2001
$ $
IT Arcade
Carrying amount at beginning of year 452,083 464,583
Amortisation (16,650) (12,500)
Carrying amount at end of year 435,433 452,083
UniBar
Carrying amount at beginning of year 2,845,198 - 
Additions - 2,183,907
Transfer from capital works in progress - 717,946
Amortisation (96,632) (56,655)
Carrying amount at end of year 2,748,566 2,845,198
10 other
Accrued Income 6,215 101,805
Prepayments 55,854 80,212
62,069 182,017
11 property, plant & equipment
Building Improvements
At Cost 2,880,737 3,063,678
Accumulated Depreciation (1,518,798) (1,439,147)
1,361,939 1,624,531
Plant and Equipment
At Cost 776,031 713,008 
Accumulated Depreciation (486,824) (430,920)
289,207 282,088
Motor Vehicles
At Cost 15,230 15,230
Accumulated Depreciation (15,230) (15,230)
- - 
Computer Equipment
At Cost 135,125 135,125
Accumulated Depreciation (122,786) (116,176)
12,339 18,949
Total Property, Plant and 
Equipment Net Book Value 1,663,485 1,925,568
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Reconciliations
Reconciliations of the carrying amounts for each class
of property, plant and equipment are set out below:
Building Improvements
Carrying Amount at Beginning of Year 1,624,531 1,788,300
Additions 80,059 18,822
Transfer from Capital Works in Progress - 97,657
Disposals (52,600) - 
Depreciation (290,051) (280,248)
Carrying Amount at End of Year 1,361,939 1,624,531
Plant and Equipment
Carrying Amount at Beginning of Year 282,088 328,108
Additions 63,023 9,489
Depreciation (55,904) (55,509)
Carrying Amount at End of Year 289,207 282,088
Computer Equipment
Carrying Amount at Beginning of Year 18,949 15,418
Additions - 12,512
Depreciation (6,610) (8,981)
Carrying Amount at End of Year 12,339 18,949
Motor Vehicles
Carrying Amount at Beginning of Year - 919
Depreciation - (919)
Carrying Amount at End of Year - - 
12 intangibles
Goodwill - Newsagency 103,000 103,000
Accumulated Amortisation (103,000) (103,000)
- -
13 payables
Sundry Creditors 928,743 1,711,283
Accrued Charges 471,984 292,550
1,400,727 2,003,833 
14 other liabilities
Current
Commonwealth Department of Health
and Family Services Loan 18,000 18,000
Deposits Held 22,752 10,039
Rent Received in Advance 14,504 3,237
Fees in Advance 42,836 17,349
Other 6,088 1,084
104,180 49,709
Non-Current
Commonwealth Department of Health 
and Family Services Loan 240,000 259,500
2002 2001
$ $
The Company has responsibility for repayment of a loan, made 
by the Commonwealth Department of Health and Family Services
to the University of Wollongong, to finance, in part, extensions to
the Children’s Service Centre.
Loan Outstanding at the Balance Date: 258,000 277,500
A schedule of outstanding public borrowings or other repayable,
setting out those debts that are due:
(a) not later than 1yr 18,000 18,000
(b) 1yr to 5yrs 72,000 72,000
(c) later than 5 yrs 168,000 187,500
258,000 277,500
15 interest bearing liabilities
Current
Related Party - University of 
Wollongong Loan 100,000 100,000
National Australia Bank Loan 330,000 330,000
430,000 430,000
Non-Current
Related Party - University of 
Wollongong Loan 300,000 400,000
National Australia Bank Loan 1,810,000 2,310,000
2,110,000 2,710,000
A schedule of outstanding public borrowings or other repayable
advances setting out those debts that are due:
(a) not later than 1yr 430,000 430,000
(b) 1yr to 5yrs 1,720,000 1,720,000
(c) later than 5 yrs 390,000 990,000
2,540,000 3,140,000
The bank loan is in the form of a bill facility and is secured by a
registered mortgage debenture over the assets and undertakings
of Wollongong UniCentre Limited and a guarantee and indemnity
for $3,300,000 from the University of Wollongong. The average
effective floating interest rate for the National Australia Bank loan
is 5.14% (2001:5.20%).
The fixed interest rate of the University of Wollongong loan is
8.0% per annum, and unsecured (2001:8.0%).
Financing Arrangements
(i) The Company has access to the following bill facility:
Total facilities available:
Bill acceptance facility 2,310,000 2,640,000
Facilities utilised at balance date:
Bill acceptance facility 2,140,000 2,640,000
Facilities not utilised at balance date:
Bill acceptance facility 170,000 -
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(ii) The Company has access to the following
National Australia Bank Mastercard facility:
Total facilities available:
Mastercard facility 150,000 50,000
Facilities utilised at balance date:
Mastercard facility 9,554 7,424
Facilities not utilised at balance date:
Mastercard facility 140,446 42,576
(iii) The Company has received a loan from the University 
of Wollongong, a related party, to finance the Company’s
contribution to the building of the IT Arcade. The Company
will expense the amount as occupancy contribution over the
expected useful life of the building of 30 years.
Loan outstanding at balance date: 400,000 500,000
16 financial instruments
(a) Credit risk
Credit risk is the risk of financial loss arising from a counterparty
failing to discharge a financial obligation. The company’s
maximum exposure to credit risk is represented by the carrying
amounts of the financial assets included in the statement of
financial position. The Company does not have any significant
exposure to any individual customer or counterparty.
(b) Interest rate risk 
The company’s exposure to interest rate risk and the effective
average interest rate for classes of financial assets and financial
liabilities is set out below:
2002 2001
$ $
(c) Net Fair Value of Financial Assets and Liabilities
The directors consider the carrying amounts of bank term
deposits, accounts receivable, accounts payable and bank loans
approximate net fair value.
17 provisions
Current
Long Service Leave 50,000 50,000
Annual Leave 334,387 326,784
384,387 376,784
Non-Current
Long Service Leave 491,640 503,972
Number of Employees 
The Number At the End of the Year was: 117 150
18 retained profits
Retained Profits at the Beginning 
of the Financial Year 5,046,847 4,569,573
Net Profit 563,791 477,274
Retained Profits at the End 
of the Financial Year 5,610,638 5,046,847
19 economic dependency
The Company’s trading activities do not depend on a major
customer or supplier. However, the Company is economically
dependent on the continued existence of the University of
Wollongong.
note weighted floating fixed interest maturing in non total
average interest 1yr or 1-5yrs over interest
2002 interest rate less 5yrs bearing
Financial assets
Cash 6 4.55% 297,652 - - - 2,220 299,872
Receivables 7 - - - - - 251,660 251,660
297,652 - - - 253,880 551,532
Financial liabilities
Interest bearing liabilities 15 5.81% - 430,000 1,720,000 390,000 - 2,540,000
Payables 13 - - - - - 1,400,727 1,400,727
Other Creditors 14 - - - - - 344,180 344,180
- 430,000 1,720,000 390,000 1,744,907 4,284,907
2001
Financial assets
Cash 6 4.80% 660,010 - - - 27,800 687,810
Receivables 7 - - - - - 141,515 141,515
Other debtors 10 - - - - - 182,017 182,017
660,010 - - - 351,332 1,011,342
Financial liabilities
Interest bearing liabilities 15 5.20% - 430,000 1,720,000 990,000 - 3,140,000
Payables 13 - - - - - 2,003,833 2,003,833
Other Creditors 14 - - - - - 309,209 309,209
- 430,000 1,720,000 990,000 2,313,042 5,453,042
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$ $
20 contingent liabilities
There were no known contingent liabilities existing at balance
date.
21 commitments
Capital Expenditure
There were no capital expenditure commitments at balance date.
Operating Lease Commitments
Future non-cancellable operating lease rentals of plant and
equipment, not provided for in the financial statements and
payable:
not later than 1yr 103,686 131,734
1yr to 5yrs - -
not later than 5yrs 39,600 143,286
143,286 275,020
22 notes to the statement of cash flows
(i) Reconciliation of cash
For the purposes of the Statement of Cash Flows, cash includes
cash on hand and at bank and short term deposits at call,
net of outstanding bank overdrafts. Cash as at the end of the
financial year as shown in the Statement of Cash Flows is
reconciled to the related items in the Statement of Financial
Position as follows:-
Cash 6 299,872 687,810
(ii) Reconciliation of profit from ordinary activities to net
cash provided by operating activities
Profit from ordinary activities 563,791 477,274
Add/(less) items classified as 
investing/financing activities:
(Profit)/loss on sale of non-current assets - (182)
Add/(less) non-cash items:
Amortisation of Occupancy 
Contribution 253,787 209,657
Amounts Set Aside to Provisions 306,011 331,718
Write Off of Bad Debts - 142
Creditor Writeback (210,400) -
Depreciation 352,565 345,657
Net cash provided by operating activities before 
change in assets and liabilities 1,265,754 1,364,266
Change in assets and liabilities 
during the financial year:
(Increase)/decrease in inventories (290,580) (93,749)
(Increase)/decrease in 
prepayments/other debtors 119,948 (85,619)
(Increase)/decrease in 
trade/term debtors (124,100) 34,021
(Decrease)/increase in trade 
creditors/accruals (340,106) 494,292
2002 2001
$ $
(Decrease)/increase in other 
current liabilities 34,971 (27,643)
(Decrease)/increase in provisions (310,743) (325,045)
(910,610) (3,743)
Net cash provided by operating activities 355,144 1,360,523
23 subsequent events
There has not arisen in the interval between the end of the
financial year and the date of this report any item, transaction or
event of a material or unusual nature likely, in the opinion of the
directors of the Company, to effect significantly the operations of
the Company, the results of these operations, or the state of
affairs of the Company, in subsequent financial years.
24 directors’ remuneration
The number of directors of the Company whose income from the
Company or any related party falls within the following bands:
no. no.
$0 - $9,999 15 16 
$50,000 - $59,999 - 1 
$60,000 - $69,999 - 1 
$100,000 - $109,999 1 -
Total income paid or payable, or otherwise 
made available, to all directors of the Company 
from the Company or any related party 104,788 118,212
25 related parties
(i) Directors
The names of each person holding the position of director 
of Wollongong UniCentre Limited during the financial year are:
V Badham, D Considine, B Fraser, S Gower, R Haley,
C Hayward, D Patterson, D Rome, S Salem, G Smith, J Starky,
J Thom, B Ward, G Ward, D Williams and C Patton. The
resignations of V Badham, R Haley, C Hayward and D Williams
were accepted by the Board of Directors during the year.
Details of directors’ remuneration are set out in Note 24.
Apart from the details disclosed in this note, no director has
entered into a material contract with the Company since the 
end of the previous financial year and there were no material
contracts involving directors’ interests at year end.
(ii) Controlling Entity Disclosures - University 
of Wollongong
(a) Loans
The Company received a loan from the University of Wollongong
in 1998. Refer Note 15. The fixed interest rate charged is 8% 
per annum on the outstanding balance.
Interest brought to account by the Company on the loan during
the year was $39,972 (2001: $40,000).
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(b) Other Transactions
Income
Sales 659,876 570,219
Commissions 128,031 110,196
Grants for Specific Purposes 285,500 433,000
Total Income 1,073,407 1,113,415
Expenses
Goods and Services 536,814 558,300
Contribution to General 
Manager’s Salary 67,165 52,255
Contribution to Function 
Manager’s Vehicle 9,469 8,000
University’s Share of Lodge Profit 2,747 6,313
Total Expenses 616,195 624,868
Other
Student Fees collected by 
the University 2,642,707 2,392,772
(c) Balances with Controlling Entity
Receivables - Current 
Trade receivables 121,710 152,430
Payables - Current
Trade creditors 77,164 178,535
Payables - Non Current
Other loans 400,000 500,000
(iv) Other Related Parties
The Company enters into transactions with other entities
controlled by the University of Wollongong; Illawarra
Technology Corporation Ltd (ITC) and University of Wollongong
Recreation and Aquatic Centre Ltd (URAC).
(a) Transactions
Income from Sales 189,864 190,253
Grants for Specific Purposes 10,000 10,000
199,864 200,253
Expenses 302 274 
Other
Student Fees Collected by ITC 80,224 32,880
(b) Balances with Related Parties
Receivables - Current
Trade Receivables 2,657 6,915
Other - Student Fees - - 
2,657 6,915
Payables - Current & Non Current - - 
(c) Directors of Related Parties 
(not being directors of the Company)
From time to time directors of related parties or their director-
related entities may purchase goods or services from the 
Company.
2002 2001
$ $
These purchases are on the same terms and conditions as those
entered into by the Company’s employees or customers and are
trivial or domestic in nature.
(v) Ultimate Controlling Entity
The ultimate controlling entity of the Company is the University of
Wollongong.
end of audited financial
statements 
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26 detailed profit and loss account for the
year ended 31 december 02
Income
Members Fees 2,723,513 2,435,623
Life members Fees 1,562 1,975
Commissions 38,745 38,608
Interest Received 49,647 54,261
Sundry Income 8,675 1,831
Rent Received, Other than from 
Catering Businesses 196,512 215,595
Sales of Assets 4,273 182
Profit on Catering Trading 258,262 305,760
Profit on UniShop Trading 534,819 436,489
Profit on Post Office Trading 103,282 98,167
Profit on Lodge Trading 7,178 6,313
Profit/(Loss) on Shoalhaven Campus (50,790) (75,784)
Profit/(Loss) on Children’s Services (96,455) (97,655)
Entertainment Machines 13,122 13,199
Grants for Specific Purposes 26(a) 57,500 235,000
Total Income 3,849,845 3,669,564 
Less: Expenditure
Clerical
Wages 560,098 554,257
Wages On Costs 156,028 173,094
716,126 727,351 
Cleaning Building 11
Wages 364,093 357,696
Wages On Costs 105,747 79,283
469,840 436,979 
Office
Telephone 61,130 64,039
Postage 4,294 9,986
Printing & Stationery & Computer 57,379 47,492
122,803 121,517
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Maintenance 
Security 5,649 8,351
Cleaning 34,866 39,226
Insurance 45,495 54,287
Repairs and Maintenance 84,878 105,721
170,888 207,585
Services
Recruitment Costs & Catering 73,344 17,855
Fringe Benefits Tax 4,849 5,098
78,193 22,953 
Entertainment 
Entertainment Activities 171,059 167,819
Wages 128,586 131,666
Wages On Costs 30,361 36,155
Publications and Promotions 55,234 22,135
385,240 357,775
Minor Equipment & Lease Equipment 
UniShop Equipment 5,080 6,065
Buildings Equipment 7,038 1,160
Catering Equipment 35,357 44,015
Food Services 750 - 
Finance Office Computers 4,950 23,238
Childcare Equipment 23,403 24,300
Office Equipment - 5,293
Office Computers Lease 76,404 66,923
Marketing Printing Lease 1,841 3,669
Motor Vehicle Leases 5,888 28,564
Software Development 1,084 - 
UniShop Operating Leases - 7,242
161,795 210,469
Accommodation Office
Wages 9,989 24,178
Wages On Costs 777 1,181
Printing & Stationery - 358
10,766 25,717
Other Expenditure
Advertising 4,467 3,285
Amortisation of Occupancy 
Contribution 253,787 209,657
Audit and Accounting Fees 17,230 23,800
Bank Charges 3,032 8,941
Cash Handling 58,288 - 
Consultancy 112,941 14,775
Computer Software Expenses 
and Agreements 69,832 55,705
CSSO Grant 10,000 10,000
Creditor Writeback (210,400) - 
Depreciation 352,567 345,657
General Manager Salary Contribution 67,165 52,255 
2002 2001
$ $
Interest 86,703 161,486
Insurances 24,706 21,500
Legal & Consultancy Expenses 31,133 34,532
Provision for Doubtful Debts & Bad
Debts & Bad Debt Expenses 4,495 353
Other Expenses 4,026 486
Redundancy Payments 158,173 - 
Sponsorships & Donations 10,525 - 
Subscriptions / Licenses 28,076 19,826
Staff Training 75,366 97,607
Vehicle Expenses 8,293 22,079
1,170,403 1,081,944
Total Expenditure 3,286,054 3,192,290
Operating Profit/(Loss) 563,791 477,274 
(a) Grant Income
Related Parties
Accommodation Office Recurrent Grant 7,500 20,000
Capital Equipment Subsidy 50,000 - 
Shoalhaven Startup Subsidy - 15,000
Northern Wing Development - UniBar - 200,000
57,500 235,000 
27 trading statements for the year ended
31 december 02
Food & Beverage Catering Services
Public Catering
Fuel Silo
Sales 468,928 642,871
Less Cost of Goods Sold 255,048 292,925 
Gross Profit 213,880 349,946
Less
Wages 140,513 256,641
Wages On Costs 51,023 78,751
Overheads / Expenses 52,553 55,000
Profit/(loss) on Fuel Silo (30,209) (40,446)
Olive Rumba
Sales 45,124 89,032
Less: Cost of Goods Sold 23,688 41,327
Gross Profit 21,436 47,705 
Less
Wages 31,282 49,709
Wages On Costs 11,135 10,612
Overheads / Expenses 19,557 13,201
Profit/(loss) on Olive Rumba (40,538) (25,817)
Engine
Sales 125,522 228,192
Less: Cost of Goods Sold 61,880 115,176 
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Gross Profit 63,642 113,016
Less
Wages 52,689 95,452
Wages On Costs 19,501 19,653
Overheads / Expenses 31,028 34,051
Profit/(loss) on Engine (39,576) (36,140)
UniBar Food Trading
Sales 412,499 224,707
Less: Cost of Goods Sold 192,978 115,259
Gross Profit 219,521 109,448
Less
Wages 127,877 65,234
Wages On Costs 32,578 15,591
Overheads / Expenses 37,308 33,970
Profit/(loss) on UniBar Food Trading 21,758 (5,347)
Keira Buffet
Sales 726,507 598,704
Less: Cost of Goods Sold 374,408 289,377
Gross Profit 352,099 309,327
Less
Wages 220,428 166,333
Wages On Costs 59,346 36,599
Overheads / Expenses 31,664 31,397
Profit/(loss) on Keira Buffet 40,661 74,998 
McKinnon Building Restaurant
Food Re Thought Liquor
Sales - 10,186
Less: Cost of Goods Sold - 4,584
Gross Profit - 5,602
Less
Expenses
Rebates - - 
Overheads - 3,974
Profit on McKinnon Liquor - 1,628
Profit/(loss) on McKinnon Restaurant - 1,628
Sal Paradise
Sales 388,151 354,964
Less: Cost of Goods Sold 134,771 121,175
Gross Profit 253,380 233,789
Less
Wages 148,158 149,949
Wages On Costs 47,825 27,572
Overheads / Expenses 36,563 33,665 
Profit/(loss) on Sal Paradise 20,834 22,603 
Profit / (Loss) on Public Catering (27,070) (8,521) 
2002 2001
$ $
Net Rental from Catering Businesses 52,584 40,775
Food & Beverage Vending Machines 80,259 80,520 
Profit on Public Catering,
including Vending & Rental 105,773 112,774
UniBar Trading
Sales 632,600 557,958
Less: Cost of Goods Sold 252,894 222,082
Gross Profit 379,706 335,876
Less
Wages 167,702 141,204
Wages On Costs 41,027 30,678
Overheads / Expenses 55,226 62,738
Profit on UniBar Trading 115,751 101,256
Function Trading
Sales (including room hire) 1,027,370 1,049,105
Less: Cost of Goods Sold 290,160 300,943 
Gross Profit 737,210 748,162
Less
Wage Costs 415,511 383,589
Wages On Costs 88,029 63,182
Overhead / Expenses 196,932 209,750
Profit on Function Trading 36,738 91,640
Add: Bad Debts Expense Transferred 
from Functions to General Expenses - 89 
Adjusted Profit on Functions Trading 36,738 91,730
Total Profit/(Loss) on all 
Catering Trading 258,262 305,760 
Shoalhaven Campus
Sales 59,712 42,106
Less: Cost of Goods Sold 26,731 23,925
Gross Profit 32,981 18,181
Less
Wages 53,681 68,517
Wages On Costs 9,580 9,429
Overheads / Expenses 20,510 16,019 
Profit/(loss) on Shoalhaven Campus (50,790) (75,784)
Children’s Services
Parents Fees 603,492 524,673
Fee Relief Payments 475,176 393,471
Grants
Related Party - 
University of Wollongong 184,999 185,000
SRC 30,001 30,000
Other Grants 780 4,380
Other Income - -
1,294,448 1,137,524
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Less
Wage Costs 1,010,716 873,300
Wages On Costs 192,204 170,446 
Operating Expenses 187,983 191,486
Profit/(Loss) on Children’s Services (96,455) (97,708)
Add Bad Debts Expense transferred from 
Children’s Services to General Expenses - 53
Adjusted Profit/(Loss) on Children’s Services (96,455) (97,655)
UniShop Trading
(including Books, Software, Retail and Newsagent)
Sales
Retail 1,229,646 1,177,730 
Newsagency 492,015 430,814 
Books / Software 4,055,824 3,351,724
Total Sales 5,777,485 4,960,268
Less: Cost of Goods Sold 4,150,257 3,598,867
Gross Profit 1,627,228 1,361,401 
Less
Wages 712,997 608,468
Wages On Costs 150,942 133,233
Overheads/ Expenses 228,470 183,211 
Profit on UniShop Trading 534,819 436,489
Post Office Trading
Sales 619,689 516,514
Commissions 143,577 95,634
763,266 612,148
Less: Cost of Goods Sold 477,250 352,330
Gross Profit 286,016 259,818
Less
Wages 126,507 115,535
Wages On Costs 43,240 34,272
Expenses 12,987 11,844
Profit on Post Office Trading 103,282 98,167
Lodge Operations
Sales 84,552 62,213
Less
Wages 39,335 31,259
Wages On Costs 8,341 3,882
Expenses 23,643 8,574
Servicing 2,455 795
Maintenance 853 5,077
Cleaning - - 
Profit Share to University 2,747 6,313
Profit on Lodge 7,178 6,313
Profit on all Trading Units 756,296 673,290
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